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INTRODUCTION
Sarawak Tourism Board was incorporated under the Sarawak Tourism Board
(Incorporation) Ordinance, dated 12 November 1994.

Objectives of the Board
To increase tourist arrivals in the state.

To create awareness among the trade, media and public on the diversity 
of Sarawak in terms of tourism products, both regional and international.

To position Sarawak as a prime destination for culture, adventure, nature, 
food and festivals (CANFF) tourism.

Mission
Positioning and promoting Sarawak as a safe and friendly eco-tourism 
destination.

Be the catalyst for tourism growth.

Providing networking and synergy among the official
agencies and tourism partners.

Increasing awareness among Sarawakians on the benefits and
importance of the tourism industry.

Enhancing performance through motivation and teamwork.

•

•

•

•

•
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Vision
Making Sarawak the naturally preferred tourism destination.•

•

•

•



To stimulate and promote tourism to and within Sarawak;

To stimulate, promote and market Sarawak as a tourist destination;

To organise, secure and enhance publicity in Malaysia and overseas on tourist attractions 
in Sarawak;

To engage or assist in the development of tourism in the State and to carry out such 
activities in association with the Government, any public or local authority, any 
corporation, any company, any body or any person or as managing agents or otherwise on 
this behalf, or enter into any arrangement with such bodies or persons for sharing profits, 
union of interests, co-operation, joint venture or reciprocal concession;

To make recommendations to the Minister on the measures and programmes to be 
adopted to facilitate and stimulate the development and promotion of the tourism 
industry in Sarawak and, where approved by the Minister, to implement or assist in the 
implementation of such measures and programmes; and

To liaise and co-ordinate with and make representation to the Malaysian Tourism 
Promotion Board or the Federal Ministry of Tourism, Arts and Culture on all matters relating 
to the enhancement of tourism and the development of the tourism industry in Sarawak.

+

+

+

+

+

+

FUNCTIONS OF
THE BOARD
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The year 2022 presented us with unprecedented challenges, 
as the world grappled with the impacts of a global pandemic. 
The travel and tourism industry, an essential component of 
Sarawak's economy, faced unparalleled disruptions. Despite 
the hurdles, we stand united with gratitude for the collective 
spirit of resilience that emerged from all stakeholders, from our 
dedicated team to our valued partners and the community 
at large.

As we navigated the uncertainties, Sarawak Tourism Board 
sought innovative ways to adapt, evolve, and support our local 
tourism industry. We are indebted to the steadfast support 
and understanding of our visitors, who, despite the challenges, 
continued to place their trust in us and experience Sarawak's 
magic when the Federal Government announced the 
reopening of Malaysia's International borders for travellers from 
all countries on 1 April 2022, so much so that we received a 
total of 2,027,446 visitors (Sarawak Visitor Arrivals 2022, MTCP, 
9 January 2023) from both international and domestic regions, 
an encouraging response compared to our original 1.2 million 
target for visitor arrivals.

Kuching Wetlands National Park
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Through robust collaborations with our public and private 
stakeholders, strategic travel campaign initiatives such as the 
Sia Sitok Sarawak series, and digital transformation through 
the Sarawak Travel Portal and app, we have made significant 
strides in promoting Sarawak as a sustainable and responsible 
tourism destination. Our commitment to preserving the natural 
beauty of our landscapes, safeguarding our diverse cultural 
heritage, and empowering local communities remains at the 
core of all our endeavours.

The year 2022 also marked a reawakening for Sarawak's 
tourism, as we gradually emerged from the shadow of the 
pandemic. We were thrilled to witness the return of travellers 
eager to explore our lush rainforests, immerse themselves in 
the cultural tapestry of our indigenous communities, and 
indulge in the warmth of Sarawakian hospitality, especially 
with the return of our physical Rainforest World Music Festival 
for its 25th which saw more than 20,000 physical and virtual 
attendees.

As we look ahead, we envision a brighter future, one that is 
characterised by Responsible Tourism, enhanced experiences, 
and most of all, conversion and growth. With the unwavering 
support of our stakeholders and the dedication of our team, 
we are confident that Sarawak's tourism industry will soar to 
new heights, setting new benchmarks of excellence.

To all our partners, be they industry players, government 
agencies, or community members, we extend our heartfelt 
appreciation for your steadfast support. Your contributions 
and collaboration have been instrumental in shaping the 
success of our endeavours.

Together, let us continue to embrace the spirit of resilience and 
revival as we usher in a new era for Sarawak's tourism, guided 
by our commitment to preserving and showcasing the wonders 
of our beloved Land of the Hornbills.

Yang Berhormat Dennis Ngau
Chairman
Sarawak Tourism Board
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Sarawak Scenario
Sarawak Tourism Performance In 2022

Sarawak recorded 2,027,446 visitor arrivals (VAs) in 2022 with a growth rate (GR) of +761.84% as compared 
to the same period in 2021. Factors such as relaxation in border restrictions, Malaysia’s border reopening in 
the second quarter of 2022, and the increase in visitor confidence level to travel contributed to the escalation 
of VAs in 2022.

Compared to 2019, the VA recovery rate in 2022 was 43.4%. For the year 2019, Sarawak received a total of 
4,662,419 visitors from all markets. For measuring the post-pandemic recovery trend, 2019 was used as the 
benchmark.

Below are annual VAs recorded over the period of 2017 - 2022:

Number of visitors % change

In 2022, revenue from tourism was RM4.96 billion (RM4,960,000,000) with growth of +825.93% as compared 
to the same period in 2021. Tourism receipt recovery in 2022 increased 43.13% as compared to 2019.

SARAWAK VISITOR ARRIVALS 2017 - 2022
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TOURISM RECEIPTS (TR) 2022 VS. 2021
YEAR

2019

2020

2021

2022

11,500,000,000 / RM11.5 bil

2,800,000,000 / RM2.8 bil

536,170,000 / RM536.2 mil

4,960,000,000 / RM5.0 bil

TOURISM RECEIPTS (RM)

RM4.96 BIL
GR = +825.93%

TR RECOVERY RATE/2019
TR RR = 43.13%

As restrictions relaxed, VAs increased and subsequently escalated revenue.

2019:-
The highest revenue generated from tourism was recorded in Sarawak (RM11.5 billion).

2019 marked as the bench-mark for the post-COVID-19 recovery.

2022:-
Sarawak recorded RM5 billion in tourism receipts against 2.03 million visitors with a GR of 761.84%.

Recovery Trends 2022
Tourism receipts recovery rate was 43.13% & VA RR was 43.4%.

*Notes
GR: Growth Rate       RR: Recovery Rate       TR: Tourism Receipts       VA: Visitor Arrivals

SARAWAK TOURISM VA TRENDS 2019 - 2022 & TOURISM RECEIPTS (RM)

Number of visitors % change
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2022 Sarawak's visitor arrival trends showed that, domestic tourism was driving the recovery. The 
international visitor arrival numbers bounced back slowly and steadily. In December 2022 almost 39% of 
VA contribution was from international markets.

From April 2022 onwards the international VA slowly gained momentum and it showed an upward trend.

The VA trends showed that domestic VAs drove tourism recovery. At the beginning of January, 95% of VAs 
came from the domestic market and 5% from the international market. By December, market share for domestic 
VAs was 61.1% while international market share was 38.9%.

Domestic Tourism Leads Tourism Recovery In 2022

TRENDS OF DOMESTIC VS. INTERNATIONAL VISITOR
ARRIVALS IN SARAWAK IN 2022
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TOP 10 COUNTRIES' VISITOR ARRIVALS IN SARAWAK: 2022 VA PERFORMANCE VS. 2021

Source: Department of Immigration, Sarawak & MTCP

DOMESTIC
1,238,118
+481.64%

212,867 (2021)

INDONESIA
228,287

+2763.25%
7,973 (2021)

UNITED KINGDOM
11,773
+5787%

200 (2021)

INDIA
10,568
+411%

2,069 (2021)

AUSTRALIA
7,824

+8223.4%
94 (2021)

BRUNEI
421,121

+10,953.04%
3,810 (2021)

SINGAPORE
32,228

+17607.69%
182 (2021)

PHILIPPINES
11,518
+376%

2,420 (2021)

CHINA
9,226
+543%

1,436 (2021)

SOUTH KOREA
5,161

+1405%
343 (2021)
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Malaysia Scenario
Malaysia Tourism Performance in 2022

In 2022, tourist arrivals in Malaysia from January to September 2022 was 5.5 million with a Growth Rate (GR) 
of +7,479.3% as compared to the same period in 2021. In 2021, the number of tourist arrivals was recorded 
as 73,309, which was -72.4% compared to 2019. In terms of revenue from tourism, Malaysia received 
RM16,387.9 million during the period January to September 2022. As compared to the same period in 2019, 
it was -75.2% lower. 

World Scenario
Global scenario of tourism performance

MALAYSIA TOURISM HIGHLIGHTS January - September 2022 / 2021 / 2019

2022 - RM16,387.9
2021 - RM122.88
2019 - RM66,144.6

Tourist Expenditures
(in Million)

Jan - Sept 2022 vs. 2021 13,236.5%
Jan - Sept 2022 vs. 2019 -75.2%

Jan - Sept 2022 vs. 2021 7,479.3%

2022 - 5,556,281
2021 - 73,309
2019 - 20,109,203

Tourist Arrivals

Jan - Sept 2022 vs. 2019 -72.4%

In 2022, international tourism had a stronger upward trend in 
terms of tourist flow. It was backed up by large pent-up demand 
and the lifting of travel restrictions in most regions around 
the world. Over 900 million tourists travelled internationally in 
2022, double those in 2021 though still 37% fewer than in 2019. 
International tourism recovered 63% of pre-pandemic levels. Jan - Sept 2022 vs. 2021 1,145.5%

2022 - 2,525,098
2021 - 202,732
2019 - 6,905,378

Excursionist Arrivals

Jan - Sept 2022 vs. 2019 -63.4%

Asia-Pacific showed only 23% recovery in 2022 with 84.4 million tourist arrivals in 2022 due to stronger travel 
restrictions. In 2019, Asia-Pacific was the strongest region which accounted for 25% of the world’s international 
tourists. However, in 2022, this region represented only 9% in terms of tourist arrivals.

January - December 2021 vs.
January - December 2022
900mil tourists traveled internationally

January - December 2021 vs.
January - December 2022

World: +102%

Asia - Pacific: +241%

Comparison with 2019

63% recovery achieved in 2022

23% recovery achieved
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Europe, the world’s largest destination region, recorded 585 million arrivals in 2022 to reach nearly 80% of 
pre-pandemic levels (-21% over 2019).

INTERNATIONAL TOURIST ARRIVALS (% change over 2019)

Source: UNWTO Tourism Barometer, Jan 2023

2020 2021* Jan - Dec 2022*
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In alignment with Sarawak’s Post-COVID-19 Development Strategy 
(PCDS) 2030, Sarawak aspires to be the leading destination for 
ecotourism and business events in the region, driven by empowering 
communities to conserve heritage, culture and biodiversity and 
promote investment and development through responsible actions.

In support of this aspiration, STB continues to advocate Responsible 
Tourism (RT) initiatives subscribing to the United Nations Sustainable 
Development Goals, namely SDG4 - Quality Education, SDG12- 
Responsible Consumption and Production, and SDG17-Partnerships 
for the Goals.

STB achieves this conscious and sustainable approach to travel and 
tourism through advocacy and leadership, product development, 
and industry education and training. This approach aims to ensure 
that tourism development is both ecologically and culturally sensitive, 
supporting the long-term well-being of the destination and its 
people. It recognises that sustainable tourism practices are essential 
to safeguarding the region's natural beauty, cultural heritage and 
local communities.

OUR WORK IN
RESPONSIBLE
TOURISM
Promoting environment, empowerment 
and economic viability

Responsible
Tourism in
Sarawak
The 3 Es

sarawakresponsibletourism.com

SCAN HERE FOR MORE
INFORMATION ON

RESPONSIBLE TOURISM
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Advocacy & Leadership
RT X Divisional Tourism Task Group (DTTG) - Design Thinking Workshop 2022

RT X Homestay (Phase 4)

With the completion of training for the last 13 
homestays under Phase 4, we now have covered 
all 46 homestays in Sarawak. Since its inception 
in 2020, these initiatives has benefited a total of 
11,779 households with 82,688 beneficiaries. This 
educational training includes knowledge-sharing 
on responsible tourism, waste management and 
workshops on how to produce their own hygiene 
essential kits.

We completed our Responsible Tourism Design 
Thinking (DTTG) workshops with the Divisional 
Tourism Task Groups in Kuching and Southern 
Region.

The training aimed to enable participants to work 
towards meeting the needs and expectations of 
the various stakeholders in the local tourism eco-

system through collective effort and shared 
responsibility to address current issues, prevailing 
gaps, and areas of weaknesses whilst exploring 
new opportunities. They should be able to identify, 
define and confidently solve problems in an 
objective, structured and systematic manner by 
applying the Design Thinking methodology within 
the context of Responsible Tourism.

STB plans to revisit the participating homestays 
to identify those who continue to practise the RT 
initiatives, where we will shortlist and award the top 
3 homestays. This is scheduled to be held in 2023.

We will continue these RT initiatives with the 
additional new registered homestays namely, 
Homestay Sungai Buloh, Asajaya and Homestay 
Berambeh, Kampung Nanas Simunjan.

18 SARAWAK TOURISM BOARD



Sarawak Ambassador Programme x GRAB (Phase 2)

Sarawak Ambassador Programme aims to upskill 
our tourism frontliners and equip them with the 
appropriate knowledge on hospitality and Sarawak’s 
tourism products. In Phase 1, we collaborated with 
GRAB Malaysia in the form of an e-learning module 
for e-hailing drivers with the objective of making 
them part of the Sarawak Tourism Ambassador 
programme. More than 2,000 GRAB drivers have 
successfully completed the e-learning module.

A total of 91 GRAB drivers participated in Phase 2 of 
Sarawak Ambassador Programme.

Upskilling Tourism Frontliners in Responsible Tourism

For Phase 2, we aimed to familiarise the GRAB drivers 
with the actual tourism products via firsthand 
experience and knowledge-sharing by the product 
owners on selected tourist attractions in Kuching, 
Sibu, Bintulu and Miri, as follows:

Kuching-Semenggoh
(14 - 15 December 2022)

Sibu-Sibu River Cruise
(14 - 15 December 2022)

Bintulu-Similajau National Park
(14 December 2022)

Miri-Niah National Park
(14 - 15 December 2022)

•

•

•

•
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Sarawak State-Level 2023 New Year Countdown Greening Initiative at
Stadium Perpaduan Negeri

On 31 December 2022, STB collaborated with Majlis 
Seni Sarawak (MSS), Fly Technology Agriculture Sdn. 
Bhd. (WormingUp), Trienekens (Sarawak) Sdn. Bhd. 
and Dewan Bandaraya Kuching Utara (DBKU) for the 
Greening Initiative at the Sarawak State-Level 2023 
New Year Countdown at Stadium Perpaduan Negeri. 
The activities were as follows:

Our main objective for this initiative was to 
cultivate civic-minded citizens while educating 
them on proper waste segregation. The initiative 
consisted of two components-Awareness & 
Education Phase (Environmental Management and 
Vendor Management) and Practice Phase (Volunteer 
Management and Public Awareness).

The following activities were carried out throughout 
the event:

•

•

•

•

Four Eco-Stations throughout the venue for waste 
collection and waste segregation (used cooking 
oil, plastics, metals, cans and general waste);

Patrol team to inform and educate the public on 
the location and purpose of the Eco-stations;

Waste collection throughout the venue; and

Carried out MOOP line sweeps for better clean-up 
coordination.

A total of 28 volunteers participated in this event. 
Approximately 13kg of compostables (food waste), 
56.525kg of general waste, 0.16kg of hazardous 
waste (cigarette stubs) and 23.1kg of recyclables 
(metal and plastic) were collected at the end of the 
event.

The collected food waste was sent to WormingUp’s 
Stakan Composting Plant for bioconversion and 
treatment. The recyclables on the other hand, were 
sent to TST Metals Sdn. Bhd. in Kota Samarahan to be 
processed.

The outcome of this project showed proper waste 
management and public awareness could be 
effective and may serve to make a meaningful 
impact in public events as they are crucial in reducing 
unnecessary or avoidable waste which are otherwise 
channelled to landfills, as well as serve as a platform 
to inculcate awareness among the public on proper 
waste management.

TYPES OF WASTE

Food Waste

General Waste

Hazardous

Metal

Plastic

SUM OF WEIGHT (KG)

13

56.525

0.16

5.685

17.415

•

•

•

•

Setting up Eco-stations;

Conserving waterways;

Conducting MOOP (environmental volunteers); 
and

Vendor & Volunteer Management.
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The 25th edition of the RWMF was held from 17 to 
19 June 2022 at Sarawak Cultural Village, Kuching. 
For the first time, the festival was held in hybrid form 
where festival-goers got to enjoy the full festival 
experience and others around the world got to feel 
the rhythm through their screens as the festival was 
also livestreamed. Celebrating its 25th anniversary 
themed "Legendary Rainforest Celebration", the 
festival successfully captured a total of 20,723 
attendees, physically and virtually. The 25th edition 
of the RWMF had gathered more than 40 bands 
showcasing a mixture of traditional and world music.

RAINFOREST WORLD MUSIC FESTIVAL (RWMF) 2022 

Based on feedback and survey reports, the overall 
satisfaction for RWMF was at 93.5% and more than 
half of this year’s festival-goers were first-timers 
(54%). The top age groups attracted to the festival 
were from 25 - 34 years with a percentage of 46% and 
35 - 44 years with a percentage of 45%, totalling 91%.

In ensuring a sustainable and eco-friendly festival, 
STB had collaborated with WormingUp, a group 
of young graduates who are passionate about 
environmental protection and conservation, 
advocating for the United Nations’ Sustainable 
Development Goal 12-Responsible Consumption 
and Production. WormingUp was entrusted with 
the responsibility of implementing sustainable 
practices throughout the festival which included 
setting up ecostations, conserving waterways, 
conducting Matter Out Of Place (MOOP), and 
managing the vendors and green warriors 
(volunteers). Waste was collected and segregated 
into major groups-food waste, biodegradables, 
recyclables and used oil. A total of 155.78kg of 
waste was collected. Majority of the waste collected 
were biodegradables weighing 57.96kg.

Celebrating a "Legendary" 25th RWMF
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BORNEO JAZZ FESTIVAL 
(BJF) 2022

In 2022, we have also embarked on our very first 
BJF with a hybrid concept, reuniting jazz aficionados 
around the world physically and virtually. This year’s 
BJF themed "Jazz in the Jungle" aimed to combine 
rejuvenating the jazz scene in Miri with giving 
attendees the opportunity to appreciate the wonders 
of Miri’s surrounding nature.

The 17th edition of the BJF was a success with more 
than 10 international and local bands performing 
throughout the 3-day festival, resulting in a total of 
3,904 physical and virtual attendees.

Embracing "Jazz in the Jungle"

Feedback and survey reports showed that the 
overall satisfaction with the festival was 82% with 
67% first-timers. The largest age groups were 35 - 
44 years (43%) and 25 - 34 (42%), totalling 85%.

STB promoted RWMF 2023 and BJF through 
various social media channels to raise awareness 
and boost sales for both festivals. BJF was 
also promoted through online, broadcast and 
newspaper media, achieving the highest media 
exposure through online means at 55%.

22 SARAWAK TOURISM BOARD



Canard Media Sdn. Bhd.

Harwood Timber Sdn. Bhd.

Hornbill Skyways Sdn. Bhd.

KTS Mutual Sdn. Bhd.

Land Custody & Development Authority

My Car

Petroleum Sarawak Berhad (PETROS)

Sarawak Energy Berhad

Sarawak Timber Association

SKS Airways Sdn. Bhd.

Society Atelier Sarawak

Trienekens (Sarawak) Sdn. Bhd.

ECOGREEN PLANET PROGRAMME 
One virtual ticket = Planting One Tree

The ecoGreenPlanet programme is 
testament of how STB has actively 
championed Responsible Tourism initiatives 
aligned with the United Nation’s Sustainable 
Development Goals (SDGs) and Sarawak’s 
Post-COVID-19 Development Strategy 
(PCDS) 2030.

Beyond tourism and music, STB is committed to preserving 
Sarawak’s natural resources and reducing our carbon footprint 
through the region’s iconic music events - Rainforest World 
Music Festival and Borneo Jazz Festival. 

In continuation of STB’s Responsible Tourism (RT) agenda, 
STB introduced the ecoGreenPlanet programme for the 
festival’s virtual audiences to also participate in STB’s 
greening initiatives.

With RWMF in hybrid format for its 25th 
anniversary, RM10 was donated for each 
RM25 virtual ticket sold towards a tree- 
planting activity held after the RWMF and 
BJF festivals.

Over RM85,000 was raised from the 
ecoGreenPlanet programme through 
donations from virtual tickets and 
contributions by corporate sponsors.

Buntal, Kuching

•

•

•

•

•

•

•

•

•

•

•

•
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Responsible Tourism Research
Local community awareness and intention to participate in RT 
initiatives in Sarawak

Mixed methodology was applied in this research. Sample selection was based on geographical location. 
The geographical segmentation was as follows:

1 South-West region =
Kuching, Samarahan, Serian

Central region =
Sibu, Mukah, Kapit, Serikin2 Northern region =

Miri, Limbang, Bintulu3
Purposive sampling was used and the samples were selected from those who are directly or indirectly involved 
in the tourism sector. The questionnaire was designed based on the research objectives for administrating the 
survey. For the qualitative study, focus group discussion was applied.

RECOMMENDATIONS TO IMPROVE RT AWARENESS AND
COMMUNITY PARTICIPATION IN SARAWAK

Use social media and word-of-
mouth to disseminate information 
about RT among the public and 
the importance of RT in the
tourism business.

Improve participation of local
communities in greening initiatives 
in major festivals in Malaysia.

Create opportunities for business 
and employment - RT mentorship 
programme for entrepreneurship 
development.

Preserve culture and environment - 
educate tourists, communities and 
stakeholders.

Collaboration and partnerships
between stakeholders, government 
agencies and industry players.

Enhance infrastructure and
amenities.

2

3

4

5

6

1

To identify RT awareness among the local communities in Sarawak.

To find out the intention/willingness of local communities to 
participate in RT initiatives or activities of the government.

To design ways to empower local community participation in RT 
activities and projects.

Test and fine-tune RT guidelines of STB.

Make recommendations and design strategic directions to 
implement RT initiatives in Sarawak.

•

•

•

•

•

This research aimed to identify and 
understand awareness about RT 
among the local communities in 
Sarawak. This was a state-wide study 
to understand the local communities’ 
knowledge about RT, its practices 
and benefits in communities. This 
research was a joint collaboration 
with STB and Swinburne University, 
Sarawak. There were 5 objectives 
in this research:
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DISCOVERING NEW SARAWAK EXPERIENCES
STB continued to discover new and potential tourism 
products through Sarawak Product Experience 
(SPE) initiatives organised by our Visitor Information 
Centres (VICs) in Kuching, Sibu and Miri.

The main objective of SPE was to familiarise 
participants and stakeholders with new or existing 
tourism products from the perspective of tourists. 
This initiative also assisted us in gathering new and 
updated information on tourism products as well as 
content for promotional purposes.

In order to expand Sarawak tourism's digital footprint 
through information exchange on digital platforms, 
we also incorporated elements of responsible 
tourism into our SPE initiatives in the form of "Jejak 
Digital". Additionally, this effort aimed to empower 
local communities with digital literacy and to enable 
them to market their own products through digital 
platforms.

IN 2022, WE COMPLETED NINE (9) SPES AS 
FOLLOWS:

1. Kedaya Telang Usan Heritage, Baram
22 - 25 February 2022

2. Belawai-Rajang-Tanjong Manis Discovery, Mukah 
29 - 31 March 2022

3. Mount Serembu Biking Tour Expedition, Bau
27 - 29 April 2022

5. Batu Patong Eco Village, Bario
9 - 12 August 2022

6. Balleh Culture Experience, Kapit
7 - 9 September 2022

7. Lepau Uten-Long Urun, Belaga Discovery
12 - 14 October 2022

8. Nanga Ukom, Batang Ai
2 - 4 November 2022

9. The Meligan Highland, Ba’kelalan
6 - 9 December 2022

4. Gunung Lesung Wilderness Expedition, Sri Aman 
26 - 29 July 2022 We identified six (6) new potential products, 

namely Mount Serembu Biking Tour 
Expedition, Gunung Lesung Wilderness 
Expedition, Belawai-Rajang-Tanjong Manis 
Discovery, Batu Patong Eco Village, Lepau 
Uten-Long Urun, Belaga Discovery and Balleh 
Culture Experience.
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In 2022, the thrust of our marketing and promotions plan was to continue to place greater 
emphasis on sustaining driven strategies directed at trade partners and reaching out to 
consumers using the ‘3R’ pillars of strategic thrust-Rebuilding and Relief, Recovery 
Collaboration and Redialing-by focusing more on domestic tourism. STB was confident that 
domestic tourism would help to soften and mitigate declining trends as the government has 
taken impressive immediate action to restore and re-activate relevant key business sectors.

Domestic Markets
INTER-STATE CAMPAIGN 2022

‘Sia Sitok Sarawak Plus’ Inter-State Campaign (19 January - 30 April 2022)

The campaign was created to promote Sarawak 
tourism packages and concurrently promote the 
Penang-Kuching direct flight which commenced on 
2 December 2021.

With a budget of RM700,000, it aimed to promote 
Sarawak to West Malaysians and to further increase 
visitor arrivals via joint collaboration with Malaysia 
Airlines Berhad.

The campaign booking period was from 19 January 
until 28 February 2022 and the travelling period 
was from 19 January until 30 April 2022. STB 
provided monetary support / incentives through 
Visitors Incentive Package (VIP) to both Sarawak 
and non-Sarawak travel agencies.

The VIP initiative was created to provide monetary 
incentives and support for visitor arrivals to aid the 
revival of tourism in Sarawak.

‘Sia Sitok Sarawak Plus’ was promoted through four 
marketing channels/platforms. Two of Malaysia 
Airlines Berhad’s own platforms for B2C allowed 
guests to book packages through MHHolidays for 
flights and accommodation. For tours bundled with 
accommodation, guests could book via Journify 
Shop to experience any of the 57 packages promoted 
on the website. The B2B platform was promoted by 
West Malaysian agents from Northern Region (Pulau 
Pinang, Perak and Kedah) and also from Central and 
East Coast Regions (Kuala Lumpur and Terengganu).

‘Sia Sitok Sarawak Plus’ with 45 tour packages on 
offer recorded a total of 123 packages sold during 
the booking period of 19 January to 28 February 
with travelling period from 19 January to 30 April 
2022.

27ANNUAL REPORT 2022



AirAsia SNAP Inter-State Campaign
(2nd Burst Campaign: 22 - 28 February 2022)

The campaign provided an opportunity for Sarawakians and non- 
Sarawakians, to experience a 1-week long special Sarawak promo to drive 
transactions from West Malaysia to East Malaysia with a limited time offer.

The AirAsia SNAP Inter-State Campaign recorded total seats sold (one-
way) of 25,718 pax with the percentage of seats sold versus the targeted 
performance showing 22% growth. Kuala Lumpur-Kuching was the most 
popular route with 42% and 82% of the passengers selecting Kuching as the 
main destination coming from West Malaysia. The overall total number of 
bookings made from the 2nd burst of the campaign was 224 bookings.

INTRA-STATE CAMPAIGN 2022

‘Sia Sitok Sarawak’ Version 3.0

‘Sia Sitok Sarawak’ Version 3.0 continued the promotion of Sarawak tourism 
products to local Sarawakians and permanent residents after the success of 
‘Sia Sitok Sarawak’ Version 1.0 and Version 2.0 in 2020 and 2021 respectively.

The booking period was from 1 March to 30 April 2022 and the travelling 
period was from 1 March to 31 May 2022, with the second tranche from 1 
September to 30 November 2022. The campaign included tour packages, 
food and attractions. In total, there were 88 products for this campaign.

Sarawak Tourism Federation (STF), a non-profit organisation, administered 
the campaign.

Due to high demand by Sarawakians, the campaign booking engine was 
closed on 26 March 2022 at 12:00 pm as it had completely exhausted the 
subsidy of RM1 million by STB for STF.

The ‘Sia Sitok Sarawak’ Version 3.0 campaign recorded overall sales of 
RM998,783.06 with a total of 467 packages booked with 3,611 pax.

‘Sia Sitok Sarawak Accommodation’ Version 2.0

‘Sia Sitok Sarawak Accommodation’ Version 2.0 continued the promotion 
of local accommodation premises to local Sarawakians and permanent 
residents after the success of ‘Sia Sitok Sarawak Accommodation’ Version 1.0 
in 2021.

The booking engine closed the take up for bookings on 2 April 2022 after 
exhausting the RM1 million subsidy by STB for the campaign.

A total of 47 hotels participated in the campaign with a total of 8,295 room 
nights.
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Trade Fairs & Roadshows
Sarawak, A Journey Awaits Business Networking Session (21 - 25 February 2022)

‘Sarawak, A Journey Awaits Business 
Networking Session’ (B2B) 2022 was 
a domestic trade fair initiative held in 
5 different states-Penang, Kedah, Perak, 
Kuala Lumpur and Johor. The dates for 
the networking session were from 21 - 
25 February 2022.

B2B 2022 managed to engage with a total of 300 domestic travel 
agencies and tour operators across Penang, Kedah, Perak, 
Kuala Lumpur and Johor with eight Sarawak industry partners 
participating throughout these B2B sessions.

The sessions aimed to provide a platform to keep Sarawak ‘top of 
mind’ for stakeholders.
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Consumer Fairs

30 SARAWAK TOURISM BOARD

Sarawak: 'Malaysia's Favourite Destination'
MATTA Fair Kuala Lumpur 2022 (9 - 10 April 2022)

Sarawak came out the gates with a bang as it 
positioned itself as MATTA Fair's 'Malaysia’s 
Favourite Destination' with the opening of the 
tourism industry during the pandemic. An official 
launching held on the first day and a lineup of 
cultural and musical performances at the Sarawak 
Pavilion saw 18,000 visitors throughout the two- 
day event. MATTA Fair Kuala Lumpur 2022 was 
held at World Trade Centre (WTC) Kuala Lumpur at 
Hall 3 and Hall 4. STB and 20 of our industry partners 
participated in Exhibition Hall 4 (Domestic).

Number of visitors:

Tours Booked:

No. of Pax:

18,000 visitors
(both days)

17 tours
54 pax

17 tour packages were sold with Miri/Mulu 
Pinnacles/Kuching the most saleable tour 
package with 13 packages in total.

The most saleable tour package during the 
MATTA Fair was the 3D/2N Mulu Package tour 
with 4 tours sold. Meanwhile, 3D/2N Mulu 
(Marriott) was the second most saleable tour 
package with 2 tours sold.

Best-selling package:
3D/2N Mulu Package

2nd Best-selling package:
3D/2N Mulu (Marriott)

3rd Best-selling package:
5D/4N Headhunter Trail

4th Best-selling package:
5D/4N Kuching + Mulu

5th Best-selling package:
4D/3N Mulu Pinnacles

BOOTH DESIGN:
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SARAWAK AS 'MALAYSIA'S FAVOURITE DESTINATION' AT MATTA FAIR

AT ADAU performing during the MATTA Opening Ceremony.

YB Dato Sri Abdul Karim Rahman Hamzah, Minister of Tourism, Creative Industry and Performing Arts (MTCP);
Yang Berhormat Dennis Ngau, Chairman of Sarawak Tourism Board;

YBhg Datu Hii Chang Kee, Permanent Secretary of MTCP; and
Datuk Tan Kok Liang, President of MATTA taking a photo at the booth.

Visitors had a chance to take photos with a
Sarawak cultural troupe. Cultural Performances by Sarawak Arts Council.
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Malaysia International Travel Mart (MITM) Travel Fair Penang 2022 (2 - 3 July 2022)

The travel fair was organised by the Malaysian 
Chinese Tourism Association (MCTA). Featuring 
over 200 booths, the fair was held at 
Subterranean Penang International Convention 
& Exhibition Centre (SPICE) Arena in Penang 
from 2 - 3 July 2022.

MITM is one of the most sought-after travel 
fairs for tour operators, national tourism 
organisations, travel trades and a must-attend 
by consumer and tourism industry players. This 
annual consumer tourism and travel event is 
a mega market place for different segments 
of tourism players to display and offer their 
attractive affordable packages and promotions. 

The last event organised by MCTA was in 2019 
due to the pandemic, and so it was a great 
opportunity to reinvigorate and recharge our 
networking opportunities at this physical event 
as tourism market recovery moved towards the 
post-COVID-19 endemic phase.

Number of visitors:
20,000 visitors (both days)

Best-selling package:
3D/2N Kuching City Tour +
Sarawak Cultural Village/

Semenggoh Wildlife Centre/
Annah Rais Longhouse

2nd Best-selling package:
4D/3N Kuching Package -
Sarawak Cultural Village &

Semenggoh Wildlife Centre Poster posted on STB’s social media
(Facebook and Instagram)

4 EXHIBITORS WITH
2 REPRESENTATIVES

FROM EACH ORGANISATION

Soft launching and courtesy visit to every booth by the Malaysian Chinese Tourism Association (MCTA)
Penang Chapter Chairman and fellow MCTA members.

The Malaysian Chinese Tourism Association (MCTA)
Penang Chapter Chairman and fellow MCTA members

visit Sarawak Tourism’s booth.

https://www.facebook.com/visitsarawak/photos/pb.100064911992964.-2207520000./10160353582358140/?type=3
https://www.facebook.com/visitsarawak/photos/pb.100064911992964.-2207520000./10160353582358140/?type=3


MATTA Fair Johor 2022 (5 - 7 August 2022)

MATTA Fair Johor Chapter organised its first ever 
MATTA Fair in 2019 at a newly opened, themed mall 
called Capital City in Tampoi, Johor Bahru.

During the previous MATTA Fair Johor, the Johor 
Chapter had managed to get four state tourism 
organisations-Tourism Johor, Tourism Melaka, 
Tourism Perak and Kuala Lumpur Tourism Bureau- 
to participate in the exhibition with one national 
tourism organisation from Taiwan Tourism Bureau 
Kuala Lumpur Office along with 29 travel agencies. 
Seven theme parks, hotels and resorts and 11 other 
travel-related service providers also joined in. A total 
of 150 booths were available for visitors to browse 
at the Capital City Expo Hall.

3 EXHIBITORS WITH 2 REPRESENTATIVES
FROM EACH ORGANISATION

Best-selling package: 3D/2N Kuching Gateaway 
Tour including return airfare and accommodation- 
minimum 2 pax to travel from RM699 per pax 
inclusive of return airfare and accommodation.

2nd Best-selling package: 4D/3N Kuching Discovery 
Tour excluding airfares, travel insurance and tipping 
(2 packages) - minimum 2 pax to travel.

MATTA Fair Penang 2022 (20 - 21 August 2022)

The fair was held at Setia SPICE Arena in Bayan 
Lepas, Penang. Of the 160 booths participating, 
more than 60% focused on domestic tourism. 
Around 30,000 visitors visited the fair.

To encourage more people to visit, shuttle buses 
were provided from the mainland to the island at 
three identified pick-up points with the last return 
shuttle leaving at 7 pm.

Sarawak’s participation in MATTA Fair Penang was 
important to continue to spur and maintain our visitor 
arrivals of Penangites so they would continue to 
visit Sarawak with the available direct routes from 
Penang to Kuching.

Best-selling package: 3D/2N Kuching City Tour + 
Sarawak Cultural Village/Semenggoh Wildlife Centre/ 
Annah Rais Longhouse for RM999 for 2 pax.

2nd Best-selling package: 3D/2N Mulu Show Cave 
for RM925 for 2 pax excluding airfares and tipping.

4 EXHIBITORS WITH
2 REPRESENTATIVES

FROM EACH ORGANISATION

33ANNUAL REPORT 2022

Mulu National Park, Miri
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This fair was the 51st edition to be held in Kuala 
Lumpur and occupied Halls 3, 4, and 5 and 5 Foyer 
of World Trade Centre (WTC) with 536 booths. 
Around 40% of the booths had been assigned to 
domestic and incoming exhibitors and the rest 
to outbound exhibitors. Over 270 organisations 
participated, consisting of 22 national tourism 
organisations and state tourism offices, and 248 
exhibitors comprising travel agents, tour operators, 
airlines, hotels, resorts, theme parks and travel- 
related businesses.

The MATTA fair is a must-attend for consumers and 
tourism industry players and is one of the most 
sought-after travel fairs for tour operators, national 
tourism organisations, and travel trades. The MATTA 
Fair is Malaysia's premier travel extravaganza 
providing global exposure and endless business 
opportunities post-pandemic. It provides visitors 
with a host of exciting and value-for-money travel 
options and excellent business and travel 
opportunities.

Best-selling package: 4D/3N Combo Package ‘Cik 
Kiah’ - Jong’s Crocodile  Farm + Sarawak Cultural 
Village + Semenggoh Wildlife Centre for RM1,099 
per pax including return airfare and accommodation.3 EXHIBITORS WITH

2 REPRESENTATIVES FROM
EACH ORGANISATION

MATTA Fair Kuala Lumpur II 2022 (2 - 4 September 2022)

Tourism Malaysia Central Region Office organised 
the ‘Jom Ke Sarawak’ roadshow programme to 
promote a variety of interesting tourism products 
and packages by bringing together tour operators 
from Sarawak. The business-to-business (B2B) 
session was held on 27 October 2022 while the 
business-to-consumer (B2C) session was held on 28 - 
30 October 2022.

The roadshow also introduced ‘Sarawak 360 
Experience: Stories From The Heart’, which is a 10- 
episode documentary series produced by ASIA 
highlighting the concept of storytelling focussing 
on local tour operators who have a deep interest in 
activities such as cycling, kayaking, scuba diving, 
wildlife conservation and making ‘songket’.

Held in collaboration with Association of Sarawak 
Inbound Agencies (ASIA), the programme also 
received the support of Ministry of Tourism, Creative 
Industry and Performing Arts Sarawak (MTCP), STB, 
Business Events Sarawak by Sarawak Convention 
Bureau (SCB) and Malaysia Aviation Group (MAG).

Jom Ke Sarawak 2022 (27 - 30 October 2022)
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ASEAN Markets

TRAVEX ASEAN Tourism Forum 2022 (16 - 20 January 2022)

TRAVEX ASEAN Tourism Forum 2022 was held on 
16 - 20 January 2022 in Sihanoukville, Cambodia. 
STB participated in this event under Tourism Malaysia 
along with five other agencies, namely Tourism 
Selangor, Sabah Tourism Board, Malaysia Healthcare 
Travel Council (MHTC), Islamic Tourism Centre 
(ITC) and Malaysia Convention & Exhibition Bureau 
(MyCEB).

STB met 13 buyers virtually through TRAVEX ATF 
Virtual platform.

Sarawak, being a diverse and culturally rich 
destination, attracts tourists from nearby countries 
such as Singapore, Indonesia, and Brunei. Each of 
these markets has its own preferences and interests 
when it comes to travel. Many Singaporeans, for 
instance, are attracted to Sarawak's cultural festivals, 
nature experiences, and unique indigenous heritage, 

Singapore, Indonesia and Brunei 

while Sarawak’s proximity to Indonesian cities like 
Pontianak makes it accessible for weekend getaways 
and short trips. Meanwhile, Brunei is located close to 
Sarawak and shares cultural ties, leading to Bruneian 
tourists often visiting Sarawak for shopping, cultural 
experiences, and nature adventures.

AVIAREPS APAC Virtual Expo (AAVE) 2022 (8 - 9 March 2022)

AAVE 2022 which was held on 8 - 9 March 2022 was 
the second edition of the B2B travel trade virtual 
event organised by AVIAREPS. STB participated in 
this virtual trade fair under the Gold Package which 
allowed five other agents to participate under the 
STB pavilion. Grand Margherita Kuching was chosen 
as the venue to host STB and all five agents for the 
two-day event.

The agents which participated with STB were:

Brighton Tours and Travel

Paradesa Borneo (One Wayang)

CPH Travel

Cat City Holidays

Hemisphere Group

•

•

•

•

•STB with the Sarawak industry players which
participated in AAVE.

LED screen showing SMTD and
Mulu Cave at TM Booth. Front view of Tourism Malaysia Booth.

LED screen showing the 
Orang Ulu house from

Sarawak Cultural Village
at TM Booth.
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ITB ASIA 2022 (19 - 21 October 2022)

ITB Asia was held in Marina Bay Sands, Singapore from 19 - 21 
October 2022. ITB Asia was organised by Messe Berlin 
(Singapore) Pte. Ltd. and supported by the Singapore 
Exhibition & Convention Bureau. ITB Asia is co-located with 
MICE Show Asia and Travel Tech Asia covering the key verticals 
in the travel industry such as Leisure, MICE, Corporate, and 
Travel Technology.

This year, STB took a 99sqm booth with 12 other industry 
partners. The partners comprised:

Each agency was allocated a maximum of 33 appointments. 
Appointments made during the three-day trade fair (including 
STB Marketing & STB Communications) totalled 462 meetings.

Hotels Tour
Agents

Product
Owners

Agencies

Hemisphere
Corporation

Damai Beach 
Resort

Cove 55

Pullman
Kuching &
Pullman Miri

Brighton
Travel & Tours

Transworld
Travel

Paradesa
Borneo

CPH Travel

Mulu Park

Ranee Artisan
& The Marian

BE Sarawak

STATOS

Consumer Fairs
NATAS Travel Fair
(12 - 14 August 2022)

On 12 - 14 August 2022, STB participated 
in NATAS Travel Fair Singapore with the 
objective of creating awareness about 
Sarawak products and destinations, and 
strengthening Sarawak’s presence in the 
Singapore market.

STB participated in NATAS Holiday 2022 with the Sarawak 
Trade and Tourism Office Singapore (STATOS) team. Our 
booth was strategically located in front of the main entrance 
with high foot traffic for the 3-day event and all 150 sets of 
brochures were snapped up.

The STB CEO was one of the speakers.

STB ITB Asia 2022 team.

Group photo with YB Minister
and STB BOD.

Group photo with the STATOS team, Japan Tourism
performers, and visitors at the STB booth.

Channel News Asia on 12 August
featured the STB booth.
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"A Journey Awaits" Business Networking
The significance of organising business networking sessions with our regional partners lies in its potential to 
foster mutually beneficial relationships, enhance collaboration, and capitalise on opportunities for growth. 
Through "A Journey Awaits" series of business networking activities, we were able to update stakeholders 
in Singapore and Indonesia on Sarawak’s current and upcoming product offerings; renew relationships that 
were affected during the pandemic; and engage with potential and existing partners on their industry insights, 
knowledge and networks.

By creating a platform for relationship building, collaboration, and idea exchange, we position ourselves for 
increased opportunities and a stronger competitive edge in the market.

Singapore (10 August 2022)

On 10 August 2022, in conjunction with the "Look, See… Chiak, Makan" (LSCM) campaign for Singapore agents, 
STB organised a business networking session at Ritz Carlton Hotel, Singapore to give a presentation about the 
LCSM campaign to Singapore agents. Twenty Singapore agents attended and were keen to know more about 
the campaign.

Sabre Brunei Travel Fair (29 - 30 October 2022)

This is an annual travel fair organised by Sabre Travel 
Network (Brunei) Sdn. Bhd. since its establishment in 
2004. However, it was paused for two years due to 
the outbreak of the COVID-19 pandemic.

On 29 - 30 October 2022, STB participated in Sabre 
Travel Fair Brunei 2022. Four industry players from 
Miri joined under the STB pavilion. They were:

Imperial Hotel Miri

Transworld Travel Services Sdn. Bhd. &
Borneo Medical Centre Miri

Mercure Miri City Centre

Forest Crest Sdn. Bhd. @ Tim’s Seaside Hideout 
Resort

•

•

•

•STB with Sarawak industry players at
STB’s Sabre Travel Fair booth.

Group photo with the Singapore travel agents who attended STB’s
"Sarawak, A Journey Awaits Business Networking Session Singapore".
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Singkawang & Pontianak (22 - 26 August 2022)

On 22 - 26 August 2022, STB organised the "Sarawak, 
A Journey Awaits Business Networking Session West 
Kalimantan" at Swiss Belinn Hotel Singkawang and 
Mercure City Centre Pontianak.

The goals of the B2B Session were:

The B2B Session in both venues were attended by 
30 - 40 local Indonesia travel agents, associations 
and also government agencies in Singkawang and 
Pontianak.

STB took the opportunity to pay a courtesy visit to 
the Malaysia Consulate office in Pontianak and met 
with Consulate General, Encik Azizul Zekri.

To touch base with the market and reconnect 
with West Kalimantan travel agents to facilitate 
conversion and partnership collaboration.

Establish conversion targets and create higher 
awareness/branding in West Kalimantan, Indonesia

Build engagement with media, agents & partners/ 
relevant stakeholders.

STB also had the opportunity to meet with the 
Walikota of Pontianak, Bapak Edi Rusdi Kamtono at 
his office. This visit was led by the Consulate General 
of Pontianak, Encik Azizul Zekri.

•

•

•

B2B Session at Swiss Belinn Hotel, Singkawang.

Courtesy visit at Konsulat Malaysia, Pontianak.

CLICK TO WATCH VIDEO

Media coverage from Kompas TV on courtesy visit to 
Kantor Walikota Pontianak.

B2B Session at Mercure City Centre Pontianak.

https://www.youtube.com/watch?v=d1C2mxlr900


"Sarawak, A Journey Awaits Business Networking Session Brunei, Indonesia And
Singapore" With Sarawak Industry Partners In Kuching (30 November 2022)

In conjunction with the three familiarisation trips for Brunei, Indonesia and Singapore agents respectively 
which happened during the same week in Kuching, STB took the opportunity to organise a 'Sarawak, A 
Journey Awaits Business Networking Session with Brunei, Indonesia and Singapore Agents' session with 
Sarawak industry partners. The B2B session was held on 30 November 2022 and participated by 40 Sarawak 
industry partners (travel agents, product owners, and medical and education agencies). This event gave the 
opportunity to all agents for potential business collaboration.
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Singapore (2nd Series) (17 October 2022)

On 17 October 2022, STB organised the Business Networking Session with Singapore agents at St. Regis Hotel 
Singapore. This was the second of the B2B sessions in Singapore this year. It was attended by 20 Singapore 
agents and ten Sarawak industry players.

Group photo with the Singapore travel agents after the event.

Group photo with all the partners from Brunei, Indonesia, and Singapore together
with Sarawak industry partners.
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Samarinda & Balikpapan (22 - 23 November 2022)

STB continued the ‘Sarawak, A Journey Awaits 
Business Networking Session East Kalimantan’ at 
Samarinda and Balikpapan, Indonesia.

The Business Networking Session was held at 
Mercure City Centre Hotel Samarinda on 22 
November 2022 and Gran Senyiur Hotel Balikpapan 
on 23 November 2022. Travel agents and 
representatives from Dinas Pariwisata in both 
Samarinda and Balikpapan attended.

The event focused on broadening awareness about 
Sarawak products and destinations among East 
Kalimantan tourism stakeholders and to update 
the East Kalimantan industry players on the new 
trends in Sarawak tourism. This Business Networking 
Session gave opportunities to gather information

from and exchange ideas between Sarawak 
stakeholders and East Kalimantan stakeholders 
to foster business collaboration among the said 
stakeholders.

Apart from taking part in the networking session, 
MHTC and STB paid a courtesy visit to Samarinda 
Pos which featured us in the Samarinda Pos news.

Business Networking Session at Mercure City Centre Samarinda.

Media Interview at Balikpapan.

News coverage from Samarinda Pos.

Online news coverage for Balikpapan.
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Health Tourism

STB was invited by Malaysia Healthcare Travel Council 
(MHTC) to attend the MHTC Open Day 2022 on 
25 - 26 January 2022 at Pullman Kuala Lumpur City 
Centre Hotel. The two-day event covered topics 
such as MHTC’s digital strategies, marketing 
strategies, and initiatives in China, Hong Kong, 
Indonesia, Indochina and their developmental 
markets. The objective of this event was to synergise 
MHTC approaches with MHTC member hospitals as 
well as stakeholders to ensure effective marketing 
execution moving forward and provide insight on 
strategies to promote beyond leisure tourism, 
medical or healthcare.

MHTC Open Day 2022 (25 - 26 January 2022)

MHX Jakarta 2022 and Media FAM
(23 - 27 March 2022)

Indonesian Agent Engagement

30 Indonesian agents visited the Sarawak booth 
and were ready to sell Sarawak.

More than 30 media articles released by Malaysian, Indonesian and international media agencies:

STB participated in Malaysia Healthcare Expo (MHX) 
Jakarta organised by Malaysia Healthcare Travel 
Council (MHTC). The event was divided into Media 
Fam on 23 March at Pullman Hotel Jakarta and 
MHX Expo Jakarta at Central Park Mall Jakarta. The 
outcomes from the event were as follows:

Kompas TV

Bernama

Astro Awani

Siapgrak

MSN

Indonesia Terkini

ID Yahoo

Berita Satu

HealthDetik.com

Rctiplus.com

Idrtimes

Kumparan.com

Wall paper speed ID

Tribun news

Suara.com

Viva Indonesia

1.

2.

3.

4.

5.

6.

7.

8.

9.

10.

11.

12.

13.

14.

15.

16.

Sindonews

RM.ID

Line.me

Indonesia today

Kabar gadget

Republika.co.id

Beritasebelas.com

The Star

17.

18.

19.

20.

21.

22.

23.

24.

Bloomberg

Soya Cincau

Free Malaysia Today

The Edge Market

NST

Daily Straits

25.

26.

27.

28.

29.

30.

It was discovered that patients were willing to travel 
to Sarawak despite the unavailability of direct flights 
because of the assurance and commitment given by 
our hospitals to facilitate the patients. Patients who 
signed up for treatment packages in Sarawak were 
to travel via (SUB-KUL-KCH) and some via (SUB-PNK-
drive to KCH). Sarawak hospitals offered free pick-up 
service at KIA to hospital patients arriving at KIA. For 
first-tier cities in Indonesia (Jakarta and Surabaya), the 
marketing strategy is still awareness and conversion. 
More awareness campaigns on Sarawak products 
and destinations must be done.

•

•

Borneo Medical Centre, Kuching

STB Booth manned by the Habibi Tours Jakarta team.



42 SARAWAK TOURISM BOARD

STB organised a third engagement session with 
medical industry stakeholders at Borneo Convention 
Centre Kuching (BCCK) with Ministry of Tourism, 
Creative Industry and Performing Arts (MTCP) and 
Malaysia Healthcare Travel Council (MHTC).

The engagement session saw a good turnout by all 
Sarawak medical industry partners. The session was 
successfully conducted both physically and virtually 
with participants from across Sarawak. The hospitals 
which participated were:

Health Tourism Engagement Session (12 April 2022)

Normah Specialist Medical Centre

Borneo Medical Centre Kuching

Timberland Medical Centre Kuching

KPJ Kuching Specialist Hospital

Sunfert Kuching (physical),

Sunfert Bangsar KL (virtual)

Sunway Fertility Medical Centre

Sunway TCM Medical Centre

Rejang Medical Centre Sibu (virtual)

KPJ Sibu Specialist Hospital (virtual)

Columbia Asia Bintulu (virtual)

Columbia Asia Miri (virtual)

KPJ Miri (virtual)

Miri Borneo Medical Centre (virtual)

During the session, MHTC gave a presentation on 
the success of MHX Jakarta and encouraged other 
hospitals who were yet to be MHTC members on the 
benefits of membership. 

•

•

•

•

•

•

•

•

•

•

•

•

•

•

Group photo with MTCP Permanent Secretary, YBhg Datu Hii Chang Kee,
CEO of MHTC Encik Mohd Daud Mohd Arif,

CEO of STB Puan Sharzede Datu Haji Salleh Askor and all the medical industry stakeholders physical and virtually.

Exchange of gifts by Permanent Secretary
of MTCP and CEO of MHTC.
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MHX Surabaya (30 June - 3 July 2022)

STB participated in Malaysia Healthcare Expo 
Surabaya at Tunjungan Plaza 3, Surabaya. There were 
three Sarawak hospitals participating under STB’s 
pavilion:

Borneo Medical Centre Kuching

Borneo Medical Centre Miri

Timberland Medical Centre

From the MHX Surabaya Expo, it was recorded:

Ten news articles from the following media 
channels in Indonesia:

Jawa Pos

Kumparan

Sindonews

Tribunnews

Kanalsatu

MSN Indonesia

Suara Surabaya

Antaranews

Surabaya Tribunnews 
(twice)

1.

2.

3.

4.

5.

6.

7.

8.

9.

B2B presentation to 20 local Surabaya travel agents

Dinner meeting with ASTINDO members and TM 
Jakarta

Meeting with President and members of ASITA 
Jawa Timur

Interview by Sonora Surabaya Radio and 
interview by Javas TV

One of the media coverage.

•

•

•

•

•

•

•

•

Presentation to Surabaya local travel agents.

CLICK TO WATCH VIDEO

Interview by Javas TV.

Visitors at the STB booth.

Patients consultation at STB booth

https://www.youtube.com/watch?v=GymLZ66nAJg


Sarawak Travel Fair Pontianak (Karnival Pelancongan Sarawak & Program Sambutan 
Hari Ulang Tahun Hubungan Diplomatik Malaysia - Indonesia Ke-65)
(25 - 27 November 2022)

Sarawak Travel Fair Pontianak was a consumer fair that was held on 25 - 27 November 2022 at Ayani Mall, 
Pontianak, Indonesia.

The Sarawak industry players which participated in this fair were:

The Malaysia Consulate General office in Pontianak participated with 
STB in this fair. The Consulate had received approval from Putrajaya to 
join Sarawak in the exhibition in conjunction with celebrating the 65th 
year of Indonesia-Malaysia diplomatic relations.

Apart from leisure and medical tourism, edu tourism was also part of 
the promotion with UNIMAS being one of the co-exhibitors.

On the same week as the fair, there was a BIMP EAGA meeting in 
Pontianak city. Some of the BIMP EAGA delegates visited our booth. 
The peak of the event happened on the last day where Kalimantan 
Barat Governor, Bapak Sutarmidji paid a courtesy visit to the fair. In his 
speech, he conveyed his hope that connectivity between Pontianak 
and Kuching be reactivated.

Borneo Medical Centre Kuching

Great Leap Tours Travel Sdn. Bhd.

Innosar Holiday Sdn. Bhd.

Khaimal Borneo Travel & Tours Sdn. Bhd.

Al Fateh Worldwide Travel & Tours Sdn. Bhd.

KPJ Kuching Specialist Hospital

Pullman Kuching & Pullman Miri Waterfront

Normah Medical Specialist Centre

Timberland Medical Centre

Penview Hotel Kuching

Damai Beach Resort

Universiti Malaysia Sarawak (UNIMAS)

ASITA Kalimantan Barat

Dewan Kerajinan Nasional Indonesia

Malaysia Consulate
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•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

STB team with Majlis Seni Sarawak dancers.

Front page on Tribun
Pontianak and Pontianak Post.

One of the news features from 
Pontianak Post.
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STB X SCOOT November Campaign 2022 (1 - 7 November 2022)

The second burst of the STB X SCOOT campaign was 
on 1 - 7 November 2022 with the theme of "Sarawak 
is yours to discover" to raise awareness of Sarawak as 
an ideal holiday destination, and driving conversions 
from Singapore to Kuching and Miri.

The dedicated co-op promo page went live from 
1 - 7 November, showcasing the special promo fare 
for SIN-KCH and SIN-MYY. The total number of page 
visits was 10.4k views throughout the 7-day campaign 
period.

A dedicated co-op eDM blast was sent out to Scoot 
Singapore subscribers on 3 November. The eDM 
achieved an open rate of 48.3% (higher than the 
previous campaign eDM blast).

The destination carousel ad performed well with a 
total of 393,141 impressions and 2,256 campaign 
page lands.

The destination video featuring Kuching and Miri 
highlights was designed to raise awareness of the 
cities’ popular offerings. The ad garnered a total 
of 263K impressions.

We surpassed the KPI segment bookings by 20% 
for SIN-MYY, with a total of 203 bookings. For SIN-
KCH, we surpassed the KPI, with a total of 685 
segment bookings.

Singapore Marketing Campaigns
STB X SCOOT May Campaign 2022 (9 - 17 June 2022)

STB and Scoot collaborated in two joint campaigns. The first campaign was on 9 - 17 June 2022 with the travel 
period starting in May onwards until June.

It was reported that the KPI for the SIN-KCH segment booking was exceeded by 282%. The initial KPI set for 
Kuching was 315 segment bookings, and 891 was achieved. As for SIN-MYY, the initial KPI set was only 90 
segment bookings, and 207 was reached, which was an achievement of 230% of the target.

Below are the social media ads created by Scoot for the May campaign:

Sponsored social media ads.

CLICK TO WATCH VIDEO

Facebook ads.

DV Banners.

Facebook boosted published ad.

https://m.facebook.com/flyscoot/videos/did-you-know-that-theres-so-much-more-to-kuching-and-miri-besides-good-food-chil/403030791739564/
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‘Look, See… Chiak, Makan’ (20 October 2022)

The ‘Look, See… Chiak, Makan’ (LSCM) campaign 
was targeted at attracting Singaporeans to 
experience Sarawak’s diverse food culture. 
Throughout this campaign, participating tour 
operators brought their Singaporean package 
buyers to any restaurant or hawker stall and included 
the Sarawak Laksa or Kolok Mee eatery outlets in the 
tour packages.

The campaign took advantage of ‘revenge travel’ 
and was a collaborative effort between Sarawak 
Tourism Board and participating tour operators to 
create awareness about Sarawak’s tourism products

At the same event for the launching of the LSCM 
campaign on 20 October 2022 at Marina Bay Sands, 
Singapore, there was a Tri-Party memorandum of 
understanding signing between The Singapore 
Scout Association (SSA), STATOS and STB.

One of the aims of this MOU was to establish an 
association between SSA, STATOS and STB to 
promote awareness through programmes and 
experiences, about the ever-important values of 
conservation, protection and environmental 
sustainability. This would be achieved by sharing 
Sarawak’s efforts and practices in promoting the 
conservation of Sarawak’s rich natural resources, 
cultural heritage and biodiversity, and how such 
actions support the larger eco-system and positively 
impact the entire environment.

MOU With Singapore Scout Association (20 October 2022)

and destinations among Singaporeans and to 
highlight its diverse gastronomy that is one of 
Sarawak's five tourism pillars.

An additional booster to the LSCM campaign 
was significant OOH visibility in Singapore that 
reinforced the look and feel of the ‘Sarawak brand’ 
by advertising and promoting tourism products 
in high footfall areas such as shopping malls and 
airports to generate interest among ready decision- 
makers and leisure travellers. An estimated 21.6 
million eyeballs were captured through the 8-week 
campaign.

Launching of the LSCM campaign.

Tri-Party MOU signing between SSA, STATOS and
STB witnessed by Sarawak Minister of Tourism,

Creative Industry and Performing Arts,
Dato Sri Abdul Karim Rahman Hamzah.



cont’d

47ANNUAL REPORT 2022

International Markets
Europe (United Kingdom, Germany and Benelux) and Australia

There was a turning point in our foreign visitor 
arrivals when international borders were reopened 
in May 2022. Towards the last quarter of the year, 
the number of foreign visitor arrivals recorded its 
highest count with an overall increase of 3,427.25%. 
With the reopening of international borders, we 
intensified our marketing and promotion efforts 
in order to build from where we left off during the 
pandemic.

In 2022, for the traditional maintenance markets of 
Europe-United Kingdom, Germany and Benelux- 
STB reinstated collaborative and partnership 
campaigns planned earlier. Our marketing 
approach was re-engineered from digital or virtual 
to physical presence in trade fairs as well as 
roadshows and product updates (B2B), and our trade 
fairs were aligned to Tourism Malaysia’s marketing 
and promotional initiatives.

In 2022, STB participated in two main international 
trade fairs, which were the Internationale Tourismus 
Borse (ITB) Berlin Convention & Digital Business 
Day 2022, Berlin, Germany in March, and the World 
Travel Market (WTM) in London, United Kingdom 
in November.

STB strengthened its UK Marketing at WTM London 
through featuring its niche tourism and community- 
based tourism products such as cycling, birding and 
eco homestays. In addition, STB penned new year-
long partnerships with Malaysia Airlines and National 
Geographic Traveller. The MOUs between STB and 
the airline focused on promoting travel from the UK 
market to Sarawak in 2023 through joint-marketing 
campaigns highlighting eco-tourism destinations 
with diverse products ranging from dense jungle 
environments to amazing wildlife.

Meanwhile, STB's MOU with National Geographic 
Traveller looked to highlight the collaboration 
between both parties to advocate responsible 
tourism practices, environment and community 
awareness through media publicity.

The event also saw the showcase of STB's immersive 
and engaging video, the 'Wild Side of Sarawak' which 
featured not only Sarawak's most renowned flora 
and fauna like the orangutan and rafflesia, but also 
prized birds endemic to Borneo such as the Dulit 
Frogmouth, and the cheeky proboscis monkeys 
endemic to the jungles of Borneo.

STB supported a total of eight industry partners who 
were able to engage physically with their foreign 
counterparts for business development with a total of 
215 business meetings.

Sarawak Travel Chat on Day 1 at the ITB Berlin
Convention 2022 by Puan Sharzede Datu Haji Salleh 
Askor, STB Chief Executive Officer and Mr. Maurice 

Balang, Director of Stakeholder Relations.

Unveiling of Sarawak video titled
"Wild Side of Sarawak" by YBhg Datu Hii Chang Kee, 
Permanent Secretary of Ministry of Tourism, Creative 

Industry and Performing Arts at WTM London.



Signing of Memorandum of Understanding
between STB and National Geographic UK.

Sarawak cultural performance during ‘Sarawak Evening’ at the 
Sarawak Pavilion on 8 November 2022.

Launching of ‘Sarawak Evening’ at Sarawak Pavilion at WTM 
London 2022 on 8 November 2022.
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FEATURING SARAWAK AT WTM LONDON

Signing of Memorandum of Understanding
between STB and Malaysia Airlines Berhad (MAB).

B2B session at Sarawak Pavilion, WTM London 2022.
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• The Tourism Malaysia/Sarawak Tourism Webinar 
for the Nordic market was also organised in April 
2022 with a total of 25 participants.

• STB also participated in the Tischler Reisen Autumn 
Roadshow in four cities in Germany-Freiburg, 
Stuttgart, Ulm and Regensburg-in September 2022 
with a total turnout of 144 agents.

In October 2022, STB organised 
the Sarawak Tourism Roadshow 
with Malaysia Airlines Berhad 
(MH) Sydney in Brisbane, Sydney, 
Melbourne and Perth, Australia 
with a total attendance of 228 
Australian agents.

In terms of familiarisation trips, STB 
supported one familiarisation trip 
organised for Audley Travel UK in 
August 2022.

38 German trade partners attending the Tischler Reisen Autumn Roadshow 2022 in Stuttgart.

Australian travel agents who attended the Sarawak Tourism Roadshow
in Sydney on 12 October 2022.

Presentation and meeting with ten media in Sydney on 12 October 2022.

Sarawak Tourism Roadshow in 
Australia 2022 featured on page 7 
of the Travel Daily Australia dated 

20 October 2022.



Tourism Expo Japan 2022 (22 - 25 September 2022)

Tourism Expo Japan 2022 was organised by Japan Association of 
Travel Agents (JATA), the largest travel expo in Japan. The board 
participated under Tourism Malaysia Pavilion, which was aligned with 
the board’s strategy to tap into Tourism Malaysia. The board achieved its 
objective which was to keep Sarawak 'top of mind' in the Japan market.

ITB China 2022 (14 - 28 September 2022)

The ITB China Industry Meetup was an exclusive and compact 
networking platform and trade fair for face-to-face communication 
and knowledge exchange on 21 September 2022 in Shanghai, China 
and combined with additional virtual activities taking place from 14 - 28 
September 2022.

Due to the China border remaining closed, the board participated 
virtually in ITB China. Sarawak industry players which participated in this 
trade fair were:

Meeting with Korean airlines (4 - 5 July 2022)

In conjunction with the Tourism Malaysia Roadshow in South Korea, the 
board attended a meeting with various Korean airlines arranged by 
the Tourism Malaysia Seoul office.

The objective of the meeting was to look for collaboration with 
airlines and air connectivity to facilitate the flow of travellers to 
Sarawak. A 15-minute product presentation was made to the Korean 
airlines including Jin Air, T’way Air, and Jeju Air  Seoul. "A Journey 
Awaits" and "Rediscover Sarawak" videos were also shown to the 
Korean airlines and Discovery Channel Korea.

North Asia Markets

One Wayang Tours Sdn. Bhd.

Brighton Travel & Tour Sdn. Bhd.

Imperial Hotel Kuching

Hemisphere Corporation Sdn. Bhd.
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•

•

Borneo Adventure Sdn. Bhd.

Innosar Holidays Sdn. Bhd.

•

•

•

•
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Destination Sarawak Product Updates in Seoul, South Korea
(30 October - 4 November 2022)

The main aim for Destination Sarawak Product 
Updates in Seoul was to meet and discuss with 
South Korean agents, MAS Seoul, Royal Brunei 
Seoul, Batik Air Seoul, Sarawak MM2H agents, and 
golf academies about the potential of Sarawak 
packages and product offerings for the market.

Royal Brunei Agent Seminar,
Taipei, Taiwan (5 December 2022)

In collaboration with Royal Brunei Airlines (RBA) 
Taiwan, STB was invited to give a presentation on 
Sarawak Destination, at their Agent Seminar at 
Importers and Exporters Association (IEAT) Taipei, 
Taiwan. The Agent Seminar was attended by 80 pax 
comprising RBA’s key partners and potential partners.

Tourism Malaysia Roadshow In Japan
(21 - 28 November 2022)

The Tourism Malaysia Roadshow in Japan covered 
four cities, namely Tokyo, Nagoya, Fukuoka and 
Osaka. STB attended the B2B Business Sessions 
and gave presentations at the roadshow, which 
encompassed product updates on Sarawak. The 
presentation was also to gauge the interest of 
audiences towards Sarawak and to get feedback 
from those selling Sarawak to their clients.

The goal was also to discuss with any potential buyers 
about selling Sarawak and to offer support to make 
their selling more effective to their clients.

Meeting with Meebang, Royal Brunei and Batik Air.

Meeting with KOR-MAL Student Exchange Association.

Meeting with JNGK and TourPro.Meeting with ASEAN-Korea Centre.

Meeting with selected agents.



GUNUNG GADING
NATIONAL PARK

KUCHING
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United Arab Emirates (UAE) and Indian Markets

Gulf Travel Show 4.0 (22 - 23 March 2022)

Gulf Travel Show 4.0 was once again held virtually due to the  
increasing concern on the COVID-19 pandemic. Tourism Malaysia 
was the Platinum Sponsor and had invited STB to participate.

STB met buyers from the Middle East and GCC countries to 
introduce Sarawak as a tropical leisure holiday destination with 
selling points of CANFF products.

STB engaged with 11+15 buyers and shared the ‘Destination 
Sarawak’ deck on Sarawak's CANFF attractions.

B2B South India Agents Business Session
(28 March 2022)

The B2B South India Agents Business Session organised by MITA 
attracted 50 buyers who are actively selling Malaysia, with some 
potentially new to Malaysia.

STB took the opportunity to present alongside Tourism 
Malaysia, Malaysia Airlines, Malindo Air, Selangor Tourism and 
Penang Cruise. The second part of the session was for B2B 
meetings where buyers could visit the virtual booth and seek 
more information on Sarawak. The platform provided chatting 
boxes and also video-sharing with buyers. The chatting slot 
was given every 30 minutes for presentations and discussions. 
However, buyers could also ‘pop in’ the booth at any point of time, 
throughout the duration.

There were 12 meetings conducted and most of the buyers who 
visited the booth had not heard about Sarawak and did not have 
Sarawak in their programme despite having Malaysia in their 
programme for many years.

ITB India 2022 (5 - 7 April 2022)

ITB India 2022 was a great platform to reach out to Indian buyers 
looking for new and different attractions in Malaysia. The project 
delivered 16 meeting appointments. 

The majority of the buyers were tour operators and OTAs who are 
already selling Malaysia and were drawn to Sarawak’s attractions.

The United Arab Emirates (UAE) and India markets have become increasingly important for Sarawak tourism. 
Sarawak, with its rich cultural heritage, natural beauty, and unique cuisine, has been actively promoting itself as 
a tourism destination to India and UAE which are showing a growing interest in exploring unique destinations. 
Sarawak's natural landscapes, adventure activities, and luxury accommodations appeal to these markets looking 
for unique experiences.
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Travel Agents Federation of India (TAFI) is one of the 
biggest travel agent associations in India. To boost its 
visibility in India, Sarawak hosted the TAFI Convention 
themed 'Build Back Better'. The convention aimed to 
educate TAFI delegates on efforts needed to build 
a more resilient tourism industry post-pandemic 
by promoting sustainable and responsible tourism 
practices, conservation and advanced greening 
efforts.

A total of 497 Indian tourism industry stakeholders 
engaged with more than 60 Sarawak tourism-related 
operators over the three-day convention. The exciting 
tribal activities held throughout the conference 
were live cultural and music performances, live 
food demonstrations and traditional handicraft 
exhibitions to maximise Sarawak's cultural and 
culinary experience during their stay.

Sarawak tourism 'Builds Back Better' with TAFI Convention
(20 - 23 September 2022)

•

•

•

•

•

Among the highlights of the three-day convention 
was the presentation of Tafi-TravelBiz Monitor 
Awards (TAFI-TBM) during the welcoming gala 
dinner which saw YB Dato Sri Hajah Nancy Shukri 
receive the TAFI-TBM award for 'Global Ambassador 
for Sustainable Tourism', YB Dato Sri Haji Abdul 
Karim Rahman Hamzah receiving the TAFI-TBM 
Torchbearers of Tourism award; and STB CEO 
Sharzede Datu Haji Salleh Askor receiving 
recognition as one of the 'Superwomen of Tourism'.

Minister of Tourism, Creative Industry and Performing Arts 
inaugurated the TAFI Convention on 20 September 2022.

TAFI CONVENTION INAUGURATION

57 organisations from Sarawak participated 
in the B2B session during the TAFI 
Convention, comprising 16 travel agents, 
16 hotels, 14 products, 2 medical centres, 
5 associations, and 4 others.

On the digital platform, there were three 
social media posts totalling over 11,000 
reach, in addition to 2 stories and news 
articles on our websites.

19 travel-related media from India attended 
the press conference virtually and 18 media 
from Sarawak attended in person at MTCP.

During the convention, 26 media 
releases were published nationally and 
internationally.

The TAFI delegates’ estimated average 
spending for attending the convention in 
Sarawak was RM3,000 per pax.
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Flavours Of Malaysia: Sarawak Food & Cultural Promotions in Joint Collaborations 
between Tourism Malaysia Chennai, Sarawak Tourism Board, and Westin Hotel 
Chennai (25 November - 4 December 2022)

Flavours of Malaysia focused on the promotion and 
marketing of Sarawak’s food and cultural elements in the 
Indian outbound tourism market. This was an opportunity 
to establish a strong brand in culinary and food among 
Indian consumers. This promotional programme was a 
joint collaboration between STB, Tourism Malaysia Chennai 
and Westin Hotel Chennai. The event was held in Westin 
Hotel Chennai, South India from 25 November to 
4 December 2022.

The programme included a series of authentic Sarawak 
food demonstrations and cultural performances for 
Indian consumers. During the period, STB conducted 
Sarawak Tourism Product Presentations for key travel 
agents in Chennai on 24 November 2022 and met with 
Scoot Airlines concerning potential collaboration on 23 
November 2022.

Sarawak Tourism Product Presentation: There 
was a total of 13 key travel agents/tour 
operators from South India who joined the 
product briefing. This was organised jointly by 
STB and TM Chennai. The feedback from the 
travel agents was:

All agents present were very much 
interested to sell Sarawak because 
they needed new destinations in 
Malaysia. Some agents have visited 
Sarawak before and expressed interest 
to sell Sarawak to their consumers.

Nature, adventure, village life 
(experiential tourism), long house stay, 
orangutan rehabilitation, incentive 
travel/MICE were the Sarawak 
products they were interested in 
selling to their consumers.

•

•

South Indian travel agents who attended the product
presentation with STB and TM staff.

Celebrating 65 Years of Bilateral Relations between Malaysia and India

STB in collaboration with TM Chennai, South India 
organised the India-Malaysia bilateral relationship 
anniversary celebration at Westin Hotel Chennai, Tamil 
Nadu. The Director of Tourism, Tamil Nādu State, 
Mr. Sandeep Nanduri IAS and the Consulate General of 
Malaysia to South India, HE Mr. Saravana Kumar were the 
chief guests of this significant event celebrating Malaysia 
and India's bilateral relationship.

Cake-cutting ceremony to celebrate the 65th
Anniversary of Malaysia-India bilateral relationship.

Handing over of Sarawak Destination book to 
Mr. Sandeep Nanduri, IAS Director of Tourism 
Tamil Nadu by Mr. Suriya Charles, DCEO, STB 

and Mr. Razaidi Rahim, Director of TM Chennai.



Promoting Kuching and Miri to the India market via Scoot Airlines

EXPO2020 DUBAI-Ecotourism Week (26 December 2021 - 1 January 2022)

EXPO2020 DUBAI delivered 12 meetings at B2B sessions and one interview with TravTalk 
Publication Dubai. STB conducted a Destination Sarawak public talkshow titled "The 
Beauty of Sarawak" and attended a press conference under Tourism Malaysia. These 
activities were held during Ecotourism Week at the Malaysia Pavilion.
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Miri Promotional Content. Kuching Promotional Content.
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Discovery "Off the Grid"
Our work together with Discovery on ‘Off the Grid’ highlighted 
Sarawak’s appeal as a getaway for healing and self-discovery 
through the perspective of South Korean celebrity Yoo Seung- 
ho of ‘I’m Not A Robot’ K-drama fame.

A GlobalData Q3 2019 consumer survey identified that the top 
3 reasons for the average South Korean outbound traveller to 
chose a destination were opportunities for sun and beach, city 
breaks and gastronomical experiences which describe the 
Sarawak destination profile. Furthermore, with global 
lockdowns, revenge travellers are looking for vacations in 
laidback, underpopulated spaces. Through Discovery’s ‘Off the 
Grid’ travel programme, Sarawak Tourism Board was able to 
position and market Sarawak as a destination that could 
provide alternative yet authentic travel experiences as well 
as sanctuary from high-pressure environments.

In this self-interview style celebrity profile series, Yoo Seung-ho 
explored Bako National Park, Semenggoh Wildlife Centre, the 
Fairy Caves, the Santubong peninsula and whet his appetite 
with Sarawak’s popular gastronomic stops like Top Spot 
seafood and Green Hill Corner for fresh seafood, gula apong ice 
cream and of course, Sarawak’s iconic kolo mee.

Its visuals are carefully designed and shot by some of the top cinematographers to bring outdoor splendours to 
the audience desperately needing a getaway. The Discovery campaign intended to leverage on the popularity 
and renown of the Hallyu or Korean wave on the international scene, with airings of the two episodes featuring 
Yoo Seung-ho’s travels in Sarawak in our other target regions such as Korea, Taiwan, Japan, SEA, India, Germany, 
Netherlands, Finland, Denmark and Sweden targeting 8 million in viewership.

COMMUNICATIONS
UNIT

•

•

•

1.12 billion audiences (eyeballs) reached through various media platforms (online, print, TV, 
radio, digital and static billboards).

Generated a total PR value worth RM97.8 million.

Sarawak Tourism Online Ecosystem Fund (STOEF) successfully saw the approval of 50 
applications out of which 52% were from inbound tour operators, 26% from handicraft 
entrepreneurs, 16% from hotels and 6% from homestay clusters.

KEY ACHIEVEMENTS FOR 2022

The start of 2022 saw our primary focus maintained on instilling confidence in travel and fostering extended 
domestic trips and urban stays, beginning with the intra-state Sia Sitok Sarawak PLUS campaign launched in 
January. Communications efforts during the eased movement restriction orders were initially targeted to 
motivate Sarawakians and travellers nationwide to plan and secure enriching urban and rural experiences in 
Sarawak. Once borders were reopened and movement restrictions lifted in April 2022, communications 
campaigns and messaging could go into full swing into our regional and international target markets as we 
promoted Sarawak as a premier ecotourism destination, incorporating a diverse array of components including 
broadcasts, printed materials, online articles and social media.
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Celebrating the Rainforest World Music Festival’s 25th edition and its first hybrid 
outing was a special event for Sarawak Tourism Board, as it signified the enduring 
power of the festival among both domestic and international festival-goers 
despite the challenges of the pandemic on travel and COVID-safe activities. The 
Communications unit undertook the phenomenal task of conceptualising the 
overall key-visual for the festival, culminating in a ‘Legendary’ design that brought 
together traditional instruments from around the world, especially Sarawak’s 
emblematic sape, wrapped by the number ‘25’. The overall buzz and hype 
around the festival was created through advertising and promotion comprising 
a diverse array of components including static and digital billboards, broadcast, 
printed materials, online articles and social media, further bolstered by media 
familiarisation trips during the Rainforest World Music Festival itself involving 
more than 30 hosted national and international media publications and KOLs 
from as far as Italy, India, United Arab Emirates, Indonesia among others. The PR 
value garnered from media coverage was estimated at RM8.1 million.

The Borneo Jazz was similarly celebrated by the jazz-loving community, as 
Communications returned to the roots of jazz in its graphics with the iconic 
saxophonist with the Mulu Pinnacles highlighted in the background. Jazz-loving 
media welcomed the return of one of the longest-running jazz festivals in the 
Southeast Asia with 12 international media attending. PR value garnered from 
media coverage is estimated at RM8 million.

Rainforest World Music Festival
and Borneo Jazz 

Feature articles and online advertising on the 
Expat magazine and ExpatGo, highlighted on 
Sarawak as an appealing option for expatriates 
in the South East Asian region looking for 
retirement options such as the Sarawak My 
Second Home programme. The campaign 
launched in 2022 was an excellent start in 
raising awareness of Sarawak as a place to visit 
and a place to live.

Resident expats are excellent ambassadors for 
Malaysia as most of them have a wide circle 
of friends, relatives and business colleagues, 
and research shows Word-of-Mouth marketing 
that they use Expat Magazine articles to plan 
their own trips and share that information 
with interested friends. They will also continue 
to promote Malaysia and its many tourist 
destinations after they leave the country 
spreading the word globally.

Sarawak My
Second Home
Expat Magazine & 
ExpatGo

Singapore Holidaymakers was an end-of-year Out-Of-Home 
campaign targeting Singapore families and travellers to 
reignite Singapore interest in travelling to Sarawak after the 
pandemic. Sparked by findings from a survey on Singapore 
traveller interests, Sarawak Tourism’s overall messaging and 
visuals for the Singapore market focused on Adventure, 
Nature and Food for the long year-end holidays. Visibility 
was targeted at Changi airport terminals 1 and 4, bus 
shelters, shopping malls, gas stations and the Ion Shopping 
Mall targeting potential travellers in residential and 
shopping areas, CBDs, and those on their commute. Total 
estimated exposure created by static and digital Out-Of-
Home advertising for this campaign is estimated to have 
reached as many as 21.6 million people.

Singapore
Holidaymakers -
'Look See Chiak Makan'
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Wild Side Of Sarawak
Sarawak has always been proud of its natural gems, from its towering waterfalls to 
its smallest creatures. The Wild about Sarawak brochure and video launched during 
Sarawak’s outing as ‘Malaysia’s Favourite Destination’ during Matta Fair highlighted 
the uniqueness of its most famous flora and fauna like the orangutan, the proboscis 
monkey and the rafflesia, but also its tiniest endemic creatures such as the white-
eared tree frog and the rare Dulit frogmouth.

Sarawak Tourism Board’s collaboration with Malaysia Nature Society on the 
production of the brochure and video offers true nature lovers a deep dive into 
Sarawak’s rich biodiversity. Backed by an original score comprising Sarawak’s 
native instruments, rhythm and beats, the video perfectly embraces both 
Sarawak’s authentic musical traditions and its’ native wildlife.

Creating visibility in public spaces

Sia Sitok Sarawak launching

Rollup bunting

Billboard

Poster

MASWings livery and overhead compartments

Bus wraps
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Sia Sitok Sarawak
and Accommodations

Print and Visuals

Sarawak Thematic Brochures

Sarawak Tourism Online Ecosystem Fund (STOEF)
The Sarawak Tourism Online Ecosystem Fund (STOEF) is a part of STB's 
COVID-19 Recovery Plan known as the 3R Strategy. This strategy focuses 
on digital, public-private partnerships and communications to rebuild 
the confidence of industry players.

In 2020, the first phase of STOEF was launched with a budget 
of RM260,000, aimed at enhancing the digital presence of 
industry players. The second phase of the project was 
implemented in 2021 with a budget of RM300,000.

In 2022, the third phase of the project saw the approval 
of 50 applications, with a budget of RM250,000. Out 
of the 50 approved applications, 52% were from 
inbound tour operators, 26% from handicraft 
entrepreneurs, 16% from hotels, and 6% from 
homestay clusters.

Bako National Park, Kuching



THREE SISTERS
KELUAN WATERFALL

ULU BARAM



DIGITAL
UNIT
STB’s Digital Communications team continued to 
strengthen Sarawak’s identity and presence in the 
digital tourism landscape in 2022. Efforts were aimed 
at continuing the expansion and reach of STB’s 
digital marketing and promotional campaigns and 
the digitisation of various processes and experiences.

The ‘Online Media Buy’ and the ‘Integrated 
Marketing and Communication for the Mandarin 
Speaking Market’ initiatives saw our online 
marketing campaigns achieve over 93.5 million 
impressions over a 12-month period.

In addition to this, the digital team continued to 
find means of enhancing the state’s virtual tourism 
experience. This included the merger of 
sarawaktourism.com and More2Discover.com 
into a consolidated Sarawak Travel Portal and App 
with built-in virtual reality and augmented reality 
components.

Mascots which double as a photo opportunity for 
visitors was also introduced in the form of Sara and 

Wawa. Visitors can scan a QR code to launch an 
app which allows them to take photos with the 
augmented reality characters. This provides added 
value for those seeking a different photography 
experience.

The Digital Team also continued to delve into more 
targeted content creation by not only producing 
videos catering to specific markets but also engaging 
with Key Opinion Leaders who can help us extend 
our reach via their specific channels and followers.

We also worked with various online travel agents 
and digital platforms-following careful deliberations- 
to ensure we are reaching out to the right audience 
at the right time. 

All of these laid the framework and allowed us to 
understand better how the dynamic landscape of 
digital tourism is changing following the reopening 
of borders in April 2022, thus allowing us to put in 
the necessary preparations for continued growth and 
development in 2023.
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Online Media Buy
Online Media Buy refers to the buying of 
ad-space on digital and online platforms. 
This can be in the forms of banner ads 
seen on websites, video ads on YouTube, 
Instagram and TikTok and Search Engine 
Ads such as Google ads, among others.

In 2022, STB successfully carried out the Online Media Buy 
initiative for its ‘Sia Sitok Sarawak 3.0 and Sia Sitok Sarawak 
Accommodation 2.0’ promotions as well as the ‘2022 Rainforest 
World Music Festival and Borneo Jazz Festival’. The initiatives 
allowed STB to achieve over 6 million and 29 million impressions 
for both the Sarawak and global market respectively.

Top site listing for Sia Sitok Sarawak 3.0 and Sia Sitok Sarawak Accommodation 2.0 online ads:

DESKTOP TOP SITES

sinchew.com.my

chinapress.com.my

bharian.com.my

nst.com.my

utusanborneo.com.my

•

•

•

•

•

thestar.com.my

kosmo.com.my

mydramalist.com.my

tripadvisor.com.my

thecrazytourist.com

•

•

•

•

•

seehua.com

xuan.com.my

hmetro.com.my

chinapress.com.my

gempak.com

•

•

•

•

•

iloveborneo.my

accuweather.com

travelerdoor.com

utusanborneo.com.my

ammboi.my

•

•

•

•

•

MOBILE TOP SITES

https://sarawaktourism.com/


Social Media
STB continued to grow its social media and web platforms in 2022. The statutory body now manages over 25 
different social media and web platforms tailor-made for different target markets and audiences.

Our social media platforms also saw a substantial growth in followers during the year. Our followers grew by 
21.8% in 2022-from 304,700 followers to 371,227 followers in the 12-month period.

The increase was attributed to a number of online promotions and campaigns aimed at promoting Sarawak and 
its tourism products, following the reopening of Malaysia’s borders in April 2022.

2022 Rainforest World Music Festival and 2022 
Borneo Jazz Festival
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Sarawak Tourism Board carried out Online Media 
Buy campaigns for both the 2022 Rainforest World 
Music Festival and the 2022 Borneo Jazz Festival 
targeting the regional (Southeast Asia), Australia, 
New Zealand, India, Korea, Japan, Taiwan, the UK 
and other European markets. Our main focus on 
this was however still centred around the domestic - 
primarily the West Malaysian - market.

We utilised banner and native ads, Google ads 
and YouTube ads to record a total of 28,920,630 
impressions, exceeding our initial targets of 
15 million. This resulted in over 76,443 clicks to our 
website and respective booking platforms. 

Top site listings for 2022 RWMF and BJF ads:

DESKTOP TOP SITES

msn.com.my

mudah.my

sinchew.com.my

gsmarena.com

bharian.com.my

•

•

•

•

•

chinapress.com.my	

utusanborneo.com.my

fandom.com

malaysiakini.com	

flightradar24.com

•

•

•

•

•

seehua.com

hmetro.com.my

bharian.com

theborneopost.com

thevocket.com

•

•

•

•

•

axello.net

sinarharian.com.my

vocketfc.com

kosmo.com.my

utusanborneo.com.my

•

•

•

•

•

MOBILE TOP SITES

STB also took advantage of the popularity of the 
performers to push ads to their fans and followers, 
further amplifying our voice and marketing efforts.

https://www.facebook.com/visitsarawak/posts/pfbid02U71j8FEVXauhBgr6Nu78i44yTgMQRtxMDnDMTCpr64JQHXPhct7DRLmDxwzU9qWel?__cft__[0]=AZUQ9G-vPU8a4vndeP-V1P31aLtoXrRCxKi0mNlAiz9gZizvRSPLQ0i_7GhDAMFk1LLPxh_EW8z5OAUjRCgP5yV27tXYWr-1NcwIyounfWKNqBI1jYtiWdw_dxpvM3OjeyKwapgUYOQj-Hc6duofWUpTMkq0tKrlz3kf_vz3dZkUhTF6w7iTFHmRpk3Wr6fMpHMbirGliOyv6LpILaJmC8z-&__tn__=%2CO%2CP-R
https://www.facebook.com/visitsarawak/photos/a.215258378139/10160556474843140/
https://www.facebook.com/visitsarawak/photos/a.215258378139/10160556474843140/
https://www.facebook.com/visitsarawak/photos/a.215258378139/10160556474843140/
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Sarawaktourism.com

Sarawak Travel Portal
and App
Sarawaktourism.com and More2Discover.com were 
merged to form the Sarawak Travel and Portal App 
on November 10, 2022 and launched under the 
sarawaktourism.com domain name on 6 December 
2022.

The Sarawak Travel and Portal App is an initiative 
of the Ministry of Tourism, Creative Industry and 
Performing Arts which was funded by Sarawak 
Multimedia Authority. It was developed by Universiti 
Malaysia Sarawak (UNIMAS) and later handed over 
to STB to manage.

Since the merger, up till 31 December 2022, the 
website recorded 60,284 users and 71,925 sessions. 
This translated to a total of 189,705 pageviews or 
approximately 2.64 pages per session.

STB’s main website - sarawaktourism.com - recorded 
428,196 users in 2022. This was an increase of 26% 
over the recorded figure of 339,643 in 2021.

Approximately 67% or 291,100 of the website traffic 
comprised Malaysians while visitors from Singapore 
and China rounded up second and third position with 
28,411 (6.6%) and 16,926 (4%) users respectively.

The main landing page was the most visited page. 
The Bako National Park entry came in second with a 
total of 15,402 sessions and our story on golfing in 
Sarawak was third with 10,600 sessions.

The attraction listing of Bako National Park is the 
most visited page on sarawaktourism.com among 
Sarawak’s tourism destinations and products pages.

https://sarawaktourism.com/
https://sarawaktourism.com/


66 SARAWAK TOURISM BOARD

Vacaay
Vacaay is a tourism tech platform that takes 
advantage of artificial intelligence (AI) to help users 
plan their travel itineraries. It takes advantage of 
data insights on consumer travel in real time to 
help STB refine our destination marketing strategies 
for selected markets.

In 2022, STB worked with Vacaay to help push our 
various marketing campaigns to Singapore and 
Australia in the months of September to December.

The campaigns yielded encouraging results with 
over 1,342,618 impressions from the Singaporean 
market translating to over 31,967 clicks. The 
Australian campaign meanwhile recorded over 
342,051 impressions and 8,144 clicks. This equates 
to conversion rates of 2.4% respectively for both 
campaigns. This industry standard for conversion 
rates on online ads is listed at 2.3%.

INK Global

INK Global is a travel media publishing and tech company based 
in London. It publishes over 33 inflight magazines for 24 airlines 
worldwide.

In 2022, STB cooperated with INK Global to take advantage 
of its reach to access the web traffic database of Agoda and 
Malaysia Airlines. This data was then used to retarget web users 
who have shown interest-but not yet committed-to travelling. 
A set of ads were designed by INK Global for Sarawak to 
retarget these users, directing them to a dedicated Sarawak 
landing page on Agoda.

The three-month campaign which ran from Q3 and Q4 of 2022 
was seen by 110,228 individuals from Malaysia, Indonesia, 
Singapore, Thailand and Vietnam. The campaign recorded 
260 bookings on Agoda.

(Agoda/Malaysia Airlines)
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STB Intel

Videos and Vlogs

STB launched its STB Intel Data Dashboard in May 2022. 
STB Intel is a one-stop portal where STB staff and tourism 
stakeholders can obtain tourism data which can help them 
assess current or plan future marketing campaigns.

The first series was targeted at changing 
the mindset of those travelling to Sarawak 
that the state is so big that short trips are 
not worthwhile. The two videos-hosted by 
Sarawakian talent Toby from DBStory-aimed 
to change this perception by showcasing the 
activities and attractions that one can do and 
visit within an hour’s drive from Kuching City, 
as well as what one can do in a day’s time.

A second series took things in a different 
direction by focusing on the three different 
international gateways into Sarawak. This 
series called "Sarawak-Why Not" was 
targeted at West Malaysians and 
Singaporeans and focused on attractions 
and activities found in Kuching, Sibu 
and Miri. The three videos were each 
conducted in different languages-Malay, 
English and Chinese-by emerging talents 
from West Malaysia.

The third series was a continuation of our 
niche product series which was introduced 
in 2021. The two videos in the series looked 
to shed more light on the golfing scene 
in Sarawak-targeted at the East Asian 
market-and Sarawak’s world recognition- 
targeted at the European market.

STB’s Digital Communications team created 3 series 
comprising 7 videos for the year 2022.

STB Intel houses different modules 
containing arrival details of tourists 
travelling to Sarawak and the general health 
of the state’s tourism industry. Engagement 
sessions and focus groups were also held 
to discuss what other modules should be 
added that can further contribute to better 
understanding Sarawak’s tourism landscape. 

An example of this is the Google Search 
Console module which allows users to 
identify the most popular search terms 
on Google which direct traffic to 
sarawaktourism.com and the analytics 
page which shows users the monthly traffic 
to sarawaktourism.com.

CLICK TO WATCH VIDEO

CLICK TO WATCH VIDEO

https://www.youtube.com/watch?v=wr0h2Y4pBdQ
https://www.youtube.com/watch?v=6mmUahSIlyI
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Vacaay

Key Opinion Leaders cooperation
Key Opinion Leaders are very powerful 
tools in helping expand the reach of our 
marketing and promotions. In 2022, STB’s 
Digital Communications team identified a 
number of KOLs who were able to generate 
buzz and excitement on Sarawak in their 
respective circles.

We reached out to Abang Edi who has a 
large following in Chinese-speaking countries 
such as China, Taiwan and Hong Kong 
among others, and provided him with a 
familiarisation trip to showcase what Sarawak 
has to offer.

STB also worked with Wabikong-content 
creators from West Malaysia-to showcase 
both food and tourist attractions in Sarawak. 

Former Miss Japan Yumi Kaato also made a 
stop in Sarawak where we highlighted the 
luxury side of Sarawak, in line with what her 
audiences like and prefer. 

DB Story also produced a series for us at 
the later end of 2022. The series saw Toby 
travel to Sunway in West Malaysia and invite 
random people to join a trip to rural Sarawak. 

All four KOLs delivered favourable results for 
STB and its various campaigns. The videos 
and photos posted accrued a total of over 
7 million views and site traffic showed an 
increase from the respective target markets 
during the respective campaigns.

CLICK TO WATCH VIDEO CLICK TO WATCH VIDEO

Ten social media sharing sessions-five in English and five in 
Chinese-were conducted during the months of August to 
November. The sessions were streamed live from either the 
STB office or the TVS studio. The sessions focused on niche 
products in Sarawak such as diving, birdwatching, arts and 
handicrafts, and Sarawak’s murals, among others.

The videos accrued a total reach of 90.4k and 
engagement of 11.6k. Viewers came from a 
wide range of countries including Malaysia, 
Indonesia, Brunei, Singapore, UK, USA, South 
Korea, Japan, Thailand, Finland, Germany, 
Belgium, France, and Italy.

https://www.facebook.com/my.malaysia.cousin
https://www.facebook.com/wabikong
https://www.instagram.com/yuumi_kato/
https://www.facebook.com/STBChinese/videos/%E6%96%AD%E7%BD%91%E9%87%8D%E6%92%AD%E5%8E%BB%E8%AF%97%E5%B7%AB%E5%92%94%E6%BA%9C%E5%92%94%E6%BA%9C/750690996158734/
https://www.facebook.com/visitsarawak/videos/langsung-what-the-bird-17-september-2022/835456844116330/
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AR Mascot

The world is now moving into virtual and augmented reality. 
The same can be observed within the tourism sector. Virtual 
tourism is now becoming a mainstay in many attractions and 
destinations while augmented reality technology is now being 
used to provide added value and experiences for visitors to 
certain sites and locations.

In 2022, STB also took its first step into augmented reality by 
introducing Sara and Wawa - an Orang Ulu girl and a 
Rhinoceros Hornbill respectively. Sara and Wawa can be 
deployed by the scanning of a QR code, allowing users to take 
a photo of the two animated avatars via their smartphone.

The QR code has been deployed and used at some of our Visitor 
Information Centres (VICs) as well as various events at Sarawak 
and international trade shows.

Future development in this area may see us use the avatars to 
generate postcards and other digital assets which can be used 
to enrich the tourism experience of our visitors while also 
helping us collect data.

Photography/Videography
STB held the second edition of its photography and 
videography competition which ran from 10 November until 
15 December 2022. The photography competition featured 
four categories each for students and enthusiasts, in addition 
to an open category for professionals. The video category, 
meanwhile, featured a students’ and open category.

The competition received 1,281 photography entries from 225 
participants and 47 videos, many of which are currently used in 
our promotional activities. A microsite was also created to serve 
as a digital photography exhibition to showcase the winning 
photos to members of the public.



MIRI MARINA
MIRI
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RESEARCH
UNIT

RESEARCH COMPLETED IN 2022

The Research Division is responsible for providing 
industry knowledge and strategic guidance to 
support STB’s marketing and promotions in 
domestic and international markets, and the sector 
at large to position Sarawak more competitively and 
improve destination management through efficient 
policies and governance.

The division acts as a one-stop centre which 
provides information on major tourism global 
trends, consumer demographics, forecasts, 
recommendations and guidelines for proactive 
marketing and promotion in STB’s key markets. The 
division also highlights issues and challenges faced 
in marketing Sarawak.

To obtain deep market intelligence, the division 
collaborates with international tourism research 
organisations such as Amadeus, UNWTO, 
Euromonitor and China Outbound Tourism 
Research Institute. These collaborations support 
good practices on tourism planning, marketing, 
development and management.

The research division assists all other divisions in 
STB to provide data on market intelligence, trends 
in source markets, product enhancement and 
product segmentation based on markets. To 
accomplish this in 2022, the research division 
completed 14 research projects in different areas of 
marketing and promotion. The highlights of some 
of these projects are as follows:

Singapore residents’ travel motivation, 
perception, and demands to visit Sarawak 
under new norm travel.

Domestic tourism survey-travellers’ demands, 
perceptions and intention to travel to Sarawak 
post-COVID-19: Domestic consumers and 
stakeholders study.

Sarawak Tourism Product Experience 2021: 
A holistic analysis.

Tourism industry players’ perceptions about 
new norm travel and intentions to visit 
Sarawak, ASEAN/Asia B2B sessions 2022.

Sarawak residents’ travel intention, demands, 
main activities and SSS visibility within the 
state: Phase 2 survey, May 2022.

ITB India 2022: Virtual, 5 - 7 April
Tourism industry players’ response about new 
norm travel and intention to visit Sarawak: 
ITB India virtual 2022 B2B session.

TAFI Convention, 20 - 22 September 2022 
TAFI Convention: Study on Indian tourism 
industry stakeholders’ response towards 
Sarawak.

Responsible Tourism Research titled ‘Local 
community awareness and intention to 
participate in Responsible Tourism initiatives 
in Sarawak’.

1.

2.

3.

4.

5.

6.

7.

8.

Tourism industry players’ perceptions about 
travellers’ intention to visit Sarawak: Seoul, 
South Korea, October 2022.

Rainforest World Music Festival Hybrid 
2022-Visitor Experience & Satisfaction study.

Borneo Jazz Festival Hybrid 2022-Visitor 
Experience & Satisfaction study.

Research on Japan consumer market: 
Japanese travel intention & product demands 
in Sarawak.

Tourism industry players’ perceptions about 
Sarawak: WTM London, Nov 2022.

Tourism industry players’ perceptions and 
intention to visit Sarawak: Royal Brunei Airlines 
& Taiwan agents B2B session, December 2022.

9.

10.

11.

12.

13.

14.

SCAN HERE FOR
RESEARCH FINDING

sarawaktourism.com/research



BATANG AI
SRI AMAN
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Collaborative Actions

In an ever-evolving landscape characterised by rapid technological advancements, evolving traveller behaviours, 
and global challenges posed by the COVID-19 pandemic, Sarawak Tourism Board’s action plan and strategies 
for 2022 aimed to position Sarawak as a leading and preferred eco-tourism destination driven by empowered 
communities and responsible actions by focusing on Culture, Adventure, Nature, Food and Festivals (CANFF) 
through strategic collaborative actions.

The Management Services Division’s primary responsibility is to provide the support necessary for the Board to 
operate smoothly and efficiently. Its role is also to ensure that every method and process is in adherence with the 
State Civil Service’s vision and goals.

The success of our STB Strategic 
Retreat was followed up with a 
Balanced Scorecard workshop.

Twenty-four (24) Key Performance 
Indicators (KPIs) were formulated 
for 2022, encompassing customer 
perspectives, financial perspectives, 
organisational capacity, and service 
delivery perspectives.

Elevating Sarawak's status as a premier eco-tourism destination in 2022

MANAGEMENT SERVICES 
DIVISION

STB Action Plan Strategic House 2022

To position Sarawak as a leading and preferred eco-tourism
destination driven by empowered communities and responsible actions.

VISION

We are committed to market and promote Sarawak's
Culture, Adventure, Nature, Food and Festivals (CANFF) through strategic collaborative actions.

MISSION

Excellence service
delivery in quality

reporting, regulatory
compliance, ethical
working culture and

managing organisation’s
reputation.

SERVICE
DELIVERY

EXCELLENCE

Strategic Theme 1

To market and
promote Sarawak
innovatively as a

leading and preferred
destination.

INNOVATIVE
MARKETING
EXCELLENCE

Strategic Theme 2

Effective
collaboration with
tourism players to
promote Sarawak

as leading and
preferred eco-tourism

destination.

STAKEHOLDER
COLLABORATION

EXCELLENCE

Strategic Theme 4

Greater brand
visibility of Sarawak

as a leading and
preferred

eco-tourism
destination and

RT initiatives.

COMMUNICATIONS

Strategic Theme 5

Sarawak as a leading
and preferred

eco-tourism destination
and create brand
visibility globally

via digital platforms.

DIGITAL
TOURISM

EXCELLENCE

Strategic Theme 3

CORE VALUES: EXCELLENCE, PROFESSIONALISM, INTEGRITY, CARING

STB Strategic Retreat 2022.
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SARAWAK TOURISM BOARD (STB)’S STRATEGIC MAP (2022)

Perspectives STRATEGIC OBJECTIVES (SO)

CUSTOMER
(30%)

CS1: Enhance
Customer Satisfaction

FINANCIAL
(15%)

F1: Enhance Financial 
Regulatory Compliance

F2: Enhance
Budget Utilisation

PROCESS /
PROGRAMME /
PROJECT /
SERVICE DELIVERY
(40%)

IP1: Increase in 
Visitor Arrivals and 
Tourism Receipts

IP2: Enhance
Collaboration with

Stakeholders

IP3: Enhance
Digital Reach

of Sarawak

IP4: Enhance
Destination

Visibility

IP5: Increase in 
Visitor Arrivals and 
Tourism Receipts

IP6: Enhance
Stakeholders’

Confidence Level

IP7: Improve
Internal Work

Process

OC1: Enhance Training 
and Development

OC2: Internalise
Shared Values

OC3: Leverage
on ICT

ORGANISATIONAL
CAPACITY
(15%)

LEGEND: Common Functional

Vision

Strategic Theme(s)
&

Strategic Result(s)

To position Sarawak as a leading and preferred eco-tourism destination driven
by empowered communities and responsible actions.

Mission
We are committed to market and promote Sarawak's Culture, Adventure,

Nature, Food and Festivals (CANFF) through strategic collaborative actions.

SERVICE DELIVERY
EXCELLENCE

COMMUNICATION
EXCELLENCE

INNOVATIVE
MARKETING
EXCELLENCE

DIGITAL TOURISM
EXCELLENCE

STAKEHOLDER
COLLABORATION
EXCELLENCE

To market and promote Sarawak innovatively as a leading and 
preferred destination.

Sarawak as a leading and preferred eco-tourism destination 
and create brand visibility globally via digital platforms.

Effective collaboration with tourism players to promote 
Sarawak as leading and preferred eco-tourism destination.

Excellence service delivery in quality reporting, regulatory 
compliance, ethical working culture and managing 
organisation's reputation.

Greater brand visibility of Sarawak as leading and preferred 
eco-tourism destination and RT initiatives.

Overall Performance: 6.96
No. of Strategic Objective(s): 13

No. of KPI(s): 24
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For 2022, STB scored an overall performance of 6.96/10 in its Balanced Scorecard, from 2021.

Overall Performance: 6.96
No. of Strategic Objective(s): 13
No of KPI(s): 24

0
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8

9

10

STB's Balanced Scorecard

Bukit Sembiling Nature Reserve,
Limbang
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AWARDS
AND ACHIEVEMENTS

November 
1995

Global Award World Travel Market London
- United Kingdom

Sarawak Tourism Board

May 1996 Best National Board Booth Asia Travel Mart - SingaporeSarawak Pavilion

June 1996 Best Booth Presentation International Travel Exhibition
- Hong Kong

Sarawak Pavilion

February 
1997

Most Creative Exhibition MATTA International Travel Fair
Kuala Lumpur - Malaysia

Sarawak Pavilion

June 1997 Best International Exhibit Award Northern Territory Exhibition
Darwin - Australia

Sarawak Pavilion

November 
1997

Best Destination Video Tourism Malaysia Annual Tourism and 
Travel Awards Kuala Lumpur - Malaysia

5 Star Adventure
Promotional Video

November 
1997

Best Illustrations for Posters Singapore Creative Circle Awards - 
Singapore

"Hidden Paradise of
Borneo" Campaign posters

November 
1997

Bronze Award for
Illustration/Typography

Australian Writers and Arts
Directors Awards - Australia

"Golden Days in Sarawak"
promotional brochure

November 
1997

Statue Award - Best
Illustration Category

London International Advertising 
Advertising Awards London
- United Kingdom

"Hidden Paradise of
Borneo" advertising visuals

November 
1997

Best Illustration Award Taiwan Times Asia - Pacific
Advertising Awards
Taipei - Taiwan

"Hidden Paradise of
Borneo" advertising visuals

March 1998 PATA Golden Awards for: Pacific Asia Travel Association (PATA)
Conference Manila - Philippines

International Marketing
Programme
Public Relations
Travel Advertisement
(Print Media)
Consumer Travel Brochures
Travel Posters

•

•
•

•
•

April 1998 Best New Destination
Marketing Award

Travel Asia Breakthrough Awards
- Singapore

Sarawak Tourism Board

April 1998 Best NTO Stand PATA Travel Mart -
Singapore

Sarawak Pavilion

October 1998 Best Country Pavilion IT&CMA Kuala Lumpur - MalaysiaSarawak Pavilion

April 1999 The Booth You Did Not Want To 
Leave

Simply The Best Awards - PATA Travel 
Mart - Singapore

Sarawak Pavilion

October 1999 International Gold Star Award
for Quality

XXIV International Awards
Convention Geneva - Switzerland

Sarawak Tourism Board

May 2000 MS ISO: 9002 (1994)
Development and Promotion of
Tourism Industry on Sarawak

Sarawak Tourism Board Moody International
Certification

AWARDDATE INFO EVENT
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Best Sarawak Public Service
Website Award 2003

Sarawak Tourism Board Sarawak State Public Service
Website Award 2003

22 December 
2003

Malaysian Book of
Records

Integrated Management System 
(IMS)

11 October 
2004

PATA Gold Awards 2006 Rainforest World Music Festival in 
the Heritage and Culture category

PATA Annual Conference,
Pattaya - Thailand

23 - 27 April 
2006

Hornbill Tourism Awards Outstanding contributions
to Tourism

Hornbill Tourism Appreciation
Awards - Kuching

20 January 
2007

Anak Sarawak
Appreciation Award

Rainforest World Music Festival Appreciation dinner organised by 
Sarawak Convention Bureau

22 November 
2008

ASEANTA Awards for
Excellence 2009

Best ASEAN Marketing and
Promotional Campaign (RWMF)

ASEAN Tourism Forum,
Hanoi - Vietnam

9 January 
2009

Top 25 Best International
Festivals (recognition by Songlines, 
renowned world music magazine 
based in United Kingdom)

Rainforest World Music FestivalJuly 2010

Top 25 Best International
Festivals (recognition by Songlines, 
renowned world music magazine 
based in United Kingdom)

Rainforest World Music FestivalJuly 2011

Das Goldene
Stadttor 1st Prize

Sarawak : Where Adventure Lives 
- 1st Prize Print Category

ITB Berlin 2012March 2012

HSMAI Adrian Awards -
Silver Award

Sarawak : Where Adventure
Lives - Silver Award
in Re-imaging Campaign

January 28, 2013 at the Adrian Awards 
Dinner Reception and Gala - New York

May 2012

Top 25 Best International
Festivals (recognition by Songlines, 
renowned world music magazine 
based in United Kingdom)

Rainforest World Music FestivalJanuary 2012

Rainforest World Music FestivalTop 25 Best International
Festivals (recognition by Songlines, 
renowned world music magazine 
based in United Kingdom)

March 2013

Rainforest World Music Festival May 28, 2013 at The Majestic
Hotel - Kuala Lumpur

BrandLaureate 2012-2013
Country Branding Award

28 May 2013

Sarawak : Where Adventure Lives JinJiang Hotel, Louvre Garden - ChinaPATA Gold Award 2013 - Print 
Advertisement Sarawak Tourism 
Re-Imaging Campaign

15 September 
2013

November 
2013

The Great Orangutan Project in 
Matang Wildlife Centre

World Travel Mart (WTM) - LondonBest for Responsible Wildlife
Experience at World Responsible 
Tourism Awards 2013. (Recognition 
by the prominent mainstream media 
partners such as Metro and industry 
broadcasters such as TTG, Green 
Hotelier and Selling Long Haul)

September 
2000

Travel Asia Breakthrough
Award 2000

Sarawak Tourism Board Travel Asia Breakthrough 2000
Presentation - Singapore

July 2000 Malaysia Tourism Awards
(MTA) 2000

Sarawak Tourism Board

July 2001 Travel Weekly East
Innovators Award 2001

Sarawak Tourism Board Singapore

AWARDDATE INFO EVENT
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March 2014 Das Goldene
Stadttor 3rd Prize

Borneo Jazz Festival Promo video 
at the 13th International Tourism 
Film and multimedia category

ITB Berlin 2014

2014 5 Star Website Award Sarawak Tourism Board
Corporate Website

Malaysia Government Portals and 
Websites Assessment 2014

March 2014 Top 25 Best International Festivals 
(recognition by Songlines,
renowned world music magazine 
based in United Kingdom)

Rainforest World Music Festival

January 2017 Travel Journal Winner 2017
- Travel Awards

Best For Nature 2017 ASEAN Tourism Forum 2017,
Singapore

April 2017 Asia Pacific Excellence Awards 2016 
by Asia-Pacific Association of
Communication Directors (APACD)

Event and Experiential Marketing Hong Kong

2018 Gold Award, Special Tourism Event 
by the Malaysia Tourism Council

Sarawak Tourism Board Malaysia Tourism Council

December 
2018

Asia-Pacific Excellence Awards in the 
Film and Video category

RWMF Promo Video
"The Awakening"

PATA Conference, Dublin, Ireland

2018 Top 8 - Transglobal World Music 
Chart for Festival Award

Rainforest World Music Festival Transglobal World Music Chart

2019 5 Star Award - The Golden
City Gate 2019

Sarawak Tourism Board ITB Berlin

October 2019 Malaysian Iconic Event Award Rainforest World Music Festival Malaysia Business Events
Award by MACEOS

October 2019 The BrandLaureate World
Best Brands Award
in Destination Branding

Sarawak Tourism Board Shangri-La Hotel, Singapore

September 
2019

PATA Gold Award
Marketing Travel Video

Destination Video
"Why Limit Yourself"

PATA Conference, Kazakhstan

2019 HSMAI Adrian Award
- Silver Award

Complete Campaign
(to include Positioning) -
Consumer/Group Sales for
Sarawak More To Discover

New York Marriot Marquis, USA

February 
2020

Malaysia Website Awards
sarawaktourism.com

Site of the Month
(Commercial Category)

Malaysia Website Awards 2020

November 
2016

HSMAI Adrian Awards -
Silver Award

Rainforest World Music Festival. 
Category: Special Event

February 21, 2017 at the Adrian 
Awards Gala - New York

October 2015 ASEAN PR Excellence Award 2015 - 
Gold Award

Event Management Category Kuala Lumpur

March 2015 Top 25 Best International
Festivals (recognition by Songlines, 
renowned world music magazine 
based in United Kingdom)

Rainforest World Music Festival

AWARDDATE INFO EVENT
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Awards
The 2021 virtual edition of the Rainforest 
World Music Festival was named the winner of 
the Culture category for the PATA Gold Awards 
as the festival looked to promote and maintain 
the relevance of cultural world music, not only 
of Sarawak but the entire world.

2022 TAFI - Travel Biz Monitor Tourism 
Awards 2022

Super Women of Tourism Award 
for Conservation and Environment 
STB CEO Puan Sharzede Datu Haji 
Salleh Askor

Travel Agents Federation India (TAFI) 
Convention 2022, BCCK, Kuching

2022 PATA Gold Awards 2022 Sustainability and Social
Responsibility Category - Culture.
Virtual experience of the 2021 
Rainforest World Music Festival

PATA Gold Awards 2022

2022 PATA Gold Awards 2022 Marketing Category -
Travel Video. ‘A Journey Awaits - 
See you in Sarawak 2022’

PATA Gold Awards 2022

2022 Malaysian Tourism Council Awards Gold Award Destination of the 
Year (Sarawak)

Kuching, Sarawak

2022 Malaysian Tourism Council Awards Gold Award Event of the Year
25th Rainforest World
Music Festival

Kuching, Sarawak

2022 Malaysian Tourism Council Awards Gold Award State Tourism
Campaign (Sia Sitok Campaign)

Kuching, Sarawak

AWARDDATE INFO EVENT
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